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Serving our customers and our community
Headquartered in Spartanburg, AFL is 800 associates strong in South Carolina and growing.
Global leaders in fiber optics, AFL continues to develop innovative products and services that
fuel our growth. More importantly, we are dedicated to making a difference—in our community
and throughout the world.

www.AFLglobal.com
864.433.0333

Manufacturers Make Life Better for South Carolinians.

L-R: John Florence (Columbia), Rick Brisbin (Charleston), Chris Gantt-Sorenson (Greenville), Will Johnson (Columbia),
Seph Wunder (Greenville), Julie Medich (Charleston), and Josh Howard (Greenville)

We Make South Carolina Better for Manufacturers.
Our Manufacturing Industry Team works across practice areas, leveraging a wealth of experience from our
Corporate, Economic Development, Real Estate, Intellectual Property, Human Resources, Environmental, and
Regulatory Attorneys to assist manufacturing companies in navigating South Carolina’s business landscape.
Successful manufacturers make for a better South Carolina. We’re proud of the work that we have done in
making manufacturers stronger and thereby making our state a better place to live and work.

Will Johnson, Team Leader
1201 Main Street, 22nd Floor, Columbia, SC
CHARLESTON | COLUMBIA | FLORENCE | GREENVILLE | MYRTLE BEACH
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B y T ed P itts
ive years ago, South Carolinians were ecstatic over the news that Boeing chose
North Charleston to assemble its 787 Dreamliner. Since then, they have expanded
even further. Boeing was another game-changer for all of us. The company’s selection
of South Carolina was more than just a recognition of the quality of life offered in the
Lowcountry; it was an acknowledgement that our state is one of the best places in the
world to do business.
What Boeing saw in South Carolina was the same thing Michelin, BMW, Sonoco,
Continental Tire, Bridgestone and all of the other great manufacturers that call the
Palmetto State home recognize as our biggest asset: the dedicated, hardworking
people of South Carolina and economic development partners committed to
helping companies succeed. After all, manufacturing planes is not easy and requires a
sophisticated workforce that is smart, committed and well-trained. Boeing recognized
those characteristics in South Carolina’s people.
Immediately after Boeing’s South Carolina announcement, the International
Association of Machinists and Aerospace Workers (IAM) focused on unionizing South
Carolina workers at Boeing. Coming off an eight-week strike in the state of Washington
that shut down the company’s commercial airplane facilities, the IAM set their sights
on us. These were outsiders who claimed “those people can’t do the job” and publicly
questioned Boeing’s decision to locate in our great state. The IAM insulted our ability to
build great aircraft, but South Carolina workers stood strong. Good or bad, one of the
characteristics of the people that call the Palmetto State home is that we don’t like being
told that we aren’t good enough, and that is exactly what has happened at Boeing.
In mid-April, just prior to the IAM scheduled union election at Boeing, the union
withdrew its petition, likely realizing that they did not have the votes to unionize

South Carolina workers at Boeing. The fight is
far from over though because withdrawing its
petition before the National Labor Relations
Board (NLRB) means that the IAM can now have
a union vote in as early as six months, and that
vote would fall under the new NLRB “quickie
election” rule change.
Unionization rates are at the lowest point in
the state’s history (2.2 percent). That is a testament
to the great employers we have in this state. South
Carolina companies pride themselves on open
communications with employees. They give back
to their communities and love calling the Palmetto
State home.
I join Governor Nikki Haley, business leaders and employees across South Carolina
in strong support of Boeing employees. The IAM has not created jobs in South Carolina
– Boeing and other great companies have. We stand behind Boeing and all companies
that share a commitment to the prosperity of our citizens.
Ted Pitts is president and CEO of the South Carolina Chamber of Commerce.

Ahhh…Spring!
B y M ikee J ohnson

M

aybe I am the only one who looks back at the first four months of the year and
thinks, “Wow! Where did the time go?” My calendar reveals the answer. It tells
me many of our members have this same epiphany on or about the onset of summer.
Since our last edition, spring has flooded our beautiful South Carolina. We have been
blessed with the yellow pollen we have come to love as it signals warmer weather,
budding azaleas, turkey season, spring break for our children and tourist destinations,
the RBC Heritage Golf Classic and the Masters Golf Tournament just across the river.
With the improving weather comes the inevitable uptick in business momentum. It is
truly a great day in South Carolina.
With this issue, we are excited to bring you updates on additional people and events
making this time of year so wonderful for our state. Dr. Jimmie Williamson will share his
role in leading our South Carolina Technical College System to better collaborate with its
partner agencies in putting South Carolinians back to work. Leading this is our team at
the South Carolina Department of Employment and Workforce as they steer the state’s
efforts to absorb our fantastic newly arrived companies. Speaking of newly arrived, we
are spotlighting our friends at Goodwill Industries as they develop and build beautiful
new facilities around our state in their own effort to develop our workforce for the future.
In the same vein of working together, we are also excited to see some progress in the
efforts to continue investing in our state’s infrastructure. We are blessed with one of the
most amazing resources in the country with our phenomenal port system, but we need
to make sure our traffic can efficiently flow in and out of Charleston and the Greer Inland
Port. We continue to encourage the members of the General Assembly and Governor’s
Office to work through this extremely critical issue for our state. As Chamber members,

we must lead in all of the aforementioned areas
whether it be workforce efforts, encouraging
and informing our government leaders about
our needs, supporting the many non-profit
boards needing volunteers while at the same time
keeping our businesses strong and viable for the
next generation.
Leadership is not easy, but busy people get
things done! Well, busy people, those first four
months have flown by now, so let’s get excited
about all the great things we have to work for in
the coming months ahead.
Together we lead. Together we succeed.
Lastly, thank you for your support of the South
Carolina Chamber of Commerce.

FROM THE CHAIRMAN

F

FROM THE PRESIDENT

South Carolina stands behind Boeing

Mikee Johnson is the 2014-15 chairman of the South Carolina Chamber of
Commerce and president and CEO of Cox Industries, Inc.

s c c h a m b e r. n e t | M a y / J u n e 2 0 1 5 | S o u t h C a r o l i n a B u s i n e ss | 3

BMW celebrates 3 million vehicles produced in South Carolina

I

n a special ceremony at its Spartanburg plant in March 2015, BMW celebrated its three millionth vehicle to roll off the line. “The growth of this
plant has been quite extraordinary,” said Manfred Erlacher, president and CEO of BMW Manufacturing. ”Today, as we witness another
historic moment, I am delighted to announce that BMW’s profound impact in South Carolina continues. I am grateful for our dedicated
associates and their commitment to building premium vehicles for the world.”
The three millionth BMW will be prepared for shipment to a customer in Kristianstad, Sweden.
“What a great day to celebrate as BMW marks another milestone in South Carolina,” said Governor Nikki Haley. “Now with three
million cars produced with care and pride by South Carolina hands, BMW continues to be one of the shining success stories in our
state’s history. We congratulate them on this achievement.”
“For over 20 years, BMW has been a catalyst for the exponential growth of our state’s auto sector, which today includes companies
in 40 of our 46 counties,” said Secretary of Commerce Bobby Hitt. “But beyond our borders, it’s a point of pride for our workforce that
now three million world-class, quality-made vehicles have been delivered for the global market – from right here in South Carolina.”
In February 2015, the U.S. Department of Commerce confirmed that BMW is the largest U.S. automotive exporter of passenger vehicles by
value. With an annual value totaling $9.2 billion, BMW’s single plant in South Carolina exceeded exports from Michigan, Alabama and California. In 2014, nearly
250,000 vehicles were exported from its South Carolina plant, over 70 percent of the plant’s total volume.

SYNNEX Corporation
expands in Greenville
County

S

YNNEX Corporation (NYSE: SNX), a distributor of
IT products and services with its U.S. distribution
headquarters in Greenville County, announced that
the company will expand its existing facility with a
40,000-square-foot addition to accommodate its
growing workforce. The $6.5 million expansion will
allow the company to hire 150 additional full-time
associates to address the fast-paced growth of the
company.
Established in 1980 in Fremont, Calif., SYNNEX
opened its Greenville office in 1998 with 25
associates. Today, the company employs more than
1,250 associates in Greenville County between its
U.S. distribution headquarters and the offices of its
subsidiary, Concentrix. Worldwide, the $13.84 billion
technology company employs more than 55,000
associates in 25 countries.
“South Carolina’s pro-business environment makes
it attractive for companies like SYNNEX to continue to
invest in the community and expand its workforce. Our
ongoing growth demands that we expand our facilities
for current and future growth to stay ahead of the
evolving needs of our customers and vendor partners,”
said SYNNEX Corporation’s president, North American
Distribution, Peter Larocque.
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TransformSC schools share early results

T

ransformSC schools participated in the initiative’s
spring conference in March 2015, sharing progress
after participating in TransformSC for one school year.
From increased parent participation to increased student
achievement, educators are touting results.
“TransformSC’s coalition is impacting the public
education system from the ground up,” said Pamela Lackey,
co-chair of TransformSC and state president of AT&T. “Each
of our schools and districts has innovative superintendents, principals and teachers stepping up to lead.”
“The TransformSC initiative is unique because it aligns a coalition of support across the spectrum of
development from early childhood to higher education,” said Lillian Atkins, principal of Lexington 4 Early Childhood
Center. “The Early Childhood Center is thankful for the opportunity to participate in TransformSC and unite with our
peers around a common goal.”
The TransformSC coalition of educators, parents, students, business leaders and policymakers is united around
a common vision: The Profile of the South Carolina Graduate. The Profile acts as a guide to the knowledge, skills
and characteristics students need to be successful. It has been adopted by TransformSC’s network of 37 schools, the
South Carolina Association of School Administrators, the State Board of Education, the South Carolina Chamber of
Commerce and the Education Oversight Committee.
“For the first time in decades, educators, business leaders, policy makers, parents and students agree on a vision
for the successful graduate. It will be a long-term effort for our early results to scale, but the momentum is incredible.
We believe that with continued engagement of all groups in our coalition, we can make a positive difference across
the state,” said Mike Brenan, co-chair of TransformSC and South Carolina president of BB&T.

Governor Haley named Honorary
HR Professional of the Year

O

n March 31, 2015, the South Carolina State Council
of the Society of Human Resource Management
(SC SHRM) presented an Honorary Human Resource
Professional of the Year Award to Governor Nikki Haley
for her promotion of improved education, support of
WorkReady Communities, the state’s right-to-work status,
leadership in creating partnerships among agencies to hire
veterans, and for the success of economic growth resulting
in more employment opportunities for the citizens of the
Palmetto State. SC SHRM has over 3,000 members and
its goal is to provide support and education for human
resources (HR) professionals in South Carolina.

Spirax Sarco is proud to
support the manufacturing
community of South Carolina

We are the world leader in steam system management, providing a broad range of ﬂuid control products,
engineered packages, systems expertise and site services for a diverse range of industrial and institutional
customers throughout the entire state. With manufacturing plants located worldwide, we are proud to have
our U.S.A headquarters right here in the Midlands.

By partnering with companies across the region we
work together to optimize production capacity, reduce energy
costs and emissions, improve product quality, and enhance the
safety of your operations.
For more information and to discover how Spirax Sarco can help assist with your
manufacturing needs, visit us on the web at spiraxsarco.com/global/us/pages/home.aspx

ECONOMIC DRIVER

Buy South Carolina: Connecting
business in the Palmetto State
B y B obby H itt

I

n a world that moves at the speed of business and
is increasingly integrated, it is as important as ever
that we position our homegrown, South Carolinabased businesses for success. At the South Carolina
Department of Commerce, it is not only our mission to
bring new companies to our state; we also encourage
our businesses to “Buy South Carolina”
and make it as easy as possible for
them to do so.
Commerce’s Buy South
Carolina program was established
to help connect potential buyers and
procurement officers in the state with
vendors and suppliers also located within the
state. When our companies here at home are
doing business with their neighbors, it is a win-win for
everyone. Efficiencies are improved, costs are lowered
and business-to-business relationships around the state
are strengthened.
Here’s how it works. There are two sides to
every business transaction: a buyer and a supplier.
Our Commerce team looks at both sides to get an
overall picture of needs and available services and
then helps facilitate a match to fit those needs. On the

buyer side, we meet with a company to obtain a list
of items or services required – along with any specific
requirements they have. On the supplier side, we meet
with companies to get a good understanding of the
services they offer and keep a current database of South
Carolina suppliers across all industries. Our goal is to
quickly be able to identify suppliers when
buyers come to us with needs.
No matter the nature of the
request – whether it is for
resurfacing an engine part,
powder-coating a metal or
finding a specialized machined
part – Commerce aims to be the
most comprehensive resource for
South Carolina business needs across
the state.
Another part of the Buy South Carolina
program is business-to-business (B2B) matchmaking
events. Oftentimes, a simple hello can open doors to a
world of opportunity for businesses. Commerce has
facilitated several matchmaking events, including supplier
events for major companies in the state like Boeing and
Continental Tire, putting companies together on both

the buyer and supplier side in the same industry, in the
same room to discuss their needs and their services.
Our team just completed one of these events in
Greenville at the annual South Carolina Automotive
Summit. By bringing together suppliers with specialized
parts makers and manufacturers in the state, relationships
were forged that may have otherwise never occurred.
One of our participants identified the problem that
so many small businesses face. He said, “Typically at a
large manufacturer…there are a lot of stops. I’ve been
in Charleston for 18 years, and there are companies
that I don’t know who buys, and there’s no way for me
to find out.” That is exactly the point of the Buy South
Carolina matchmaking – to break down the barriers to
doing business in the state and connect those who can
work together.
Buy South Carolina is not just a motto or a tagline –
it is something that we at Commerce live and breathe.
In a global economy, companies have vast options on
who supplies them, but this program is in place because
we believe that businesses in the Palmetto State truly
benefit when their needs can be met by working with
other South Carolina businesses.
Bobby Hitt has served as South Carolina’s Secretary of
Commerce since January 2011.
To find out more information about Buy South
Carolina, or how to be a potential vendor, visit
scbiznetwork.com and select “Buy South Carolina” on
the left-hand tool bar.

driving success from day one.

From apprenticeship programs and co-ops to scholars programs and customized training on demand, Greenville
Technical College is your #1 source for the workforce of tomorrow. We develop well-rounded students so that
businesses get well-rounded employees who are ready on day one.
Over 400 companies and nearly 30,000 students turn to Greenville Technical College's 100+ programs spanning academics and
Corporate and Career Development. Shouldn’t you?

gvltec.edu/building_your_business
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Employment Law Certificate Webinar Series:

Building Workplaces
That Win

June 10
Noon to 1pm

Presented by:
David Dubberly

FLSA and
Wage Payment
•
•
•
•

The Fair Labor Standards Act
Overtime exemptions
Compensable time
Employees versus
independent contractors
• The South Carolina
Payment of Wages Act
• The North Carolina Wage
Payment Act

David is certified as a
Specialist in Employment
and Labor Law. He is well
versed in the complete
spectrum of matters
related to the practice,
including OSHA investigations, retaliation and
whistleblower claims, wage and hour disputes,
and employment severance and related
agreements.

Jimmy Byars
Jimmy advises clients in a
wide range of matters,
including trade secrets,
restrictive covenants,
discrimination, wage
claims, ERISA litigation,
OSHA and NLRA
investigations, and
employee policies and handbooks.

To RSVP, email RSVP@nexsenpruet.com or call 803.540.2027.

John Sowards | Board Chairman | 1.800.825.6757

Regional thinking is in our vision, strategic action is our position,
and the results have shown success across the regional marketplace.
B y D avid S wenson

O

ver the past year, the
four-county region along
Interstate 77 in South Carolina
has been making headlines.
Companies like Giti Tire,
Lash Group and LPL Financial
announced history-making new
capital investments and jobs
coming to the corridor. Although
many different factors were taken
into account, in each company’s
decision to move to the area, one
thing was consistent: a regional The new LPL Financial Carolinas campus.
perspective was important and
critical to their decision.
There is no doubt that the
offering of performance-based
incentives helped the state win
these competitive projects. It is
important to note though that
a multitude of other factors
were evaluated as a part of
the decision-making process.
Some of these factors included
the region’s workforce, the
market’s quality of life, the Governor Haley and S.C. Commerce Secretary Bobby Hitt repond to
reporters about the Lash Group’s move to Fort Mill.
quality and accessibility of the
existing transportation infrastructure, the readiness of
of directors and put into motion a targeted program
real estate and the overall competitiveness of South
focused on marketing outreach. Early results show these
Carolina’s business climate. Addressing each of these
collaborations and partnerships to be successful, versus
items (and many more) at the regional level is how
working in silos in hopes that success will come.
economic development occurs in South Carolina today
As South Carolina continues its path forward to
and will be critical for our future success.
grow and diversify its economy, one thing is certain: no
York County continues to be on the radar for many
one county or agency can carry the charge and create
national and international companies interested in
the desired results. South Carolina is involved in a TEAM
adding to our local and regional economy. The strategy
approach that is built on regional thinking matched with
is to continue to position the county’s success on regional
targeted action. We will continue to seek the support
value propositions and support. As one of the founding
of the private sector along with the public sector so that
counties for both the South Carolina I-77 Alliance and
we might see the combined results that help create new
the Charlotte Regional Partnership, our leadership
job opportunities in our communities and investments
understands that rising tides raise all boats.
in our regions.
The newly formed South Carolina I-77 Alliance,
which is comprised of York, Chester, Fairfield and
David Swenson serves as director
Richland Counties, has already made positive strides
for York County Economic
in developing a new voice for economic development
Development where he leads
in South Carolina. Leadership has worked to hire a
the business recruiting, existing
dedicated economic development professional as well
industry and targeted marketing
as create the appropriate marketing collateral and web
efforts for York County, S.C.
presence needed to bring attention to the area. The
Alliance has organized and engaged a diverse board
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Are you
connected?
Finding the
employeeemployer
match made
in heaven
SC Works Online is perceived
by many as the place where the
least qualified candidates are
housed, but nothing could be
farther from the truth.
B y R ebecca B attle -B ryant

T

he beginning of 2015 found South Carolina
businesses with 70,000 job openings and
approximately 148,000 unemployed South Carolinians
looking for work unsuccessfully. This disconnection is
caused by several factors to include: lack of educational
attainment, technical skills and soft (interpersonal) skills.
These issues are being addressed by education and
workforce systems in the state and require a long-term
solution. However, there is a shorter-term solution.

Job seekers can create a resume and find training
and education services at SC Works.

Courtesy of YORK COUNT Y ECONOMIC D EVEL OPMENT /GE TTY IMAGE S

No silos along I-77 Corridor:
Keeping a regional mind key
to long-term growth

With a 360° approach,
we are with you at every turn.
Today’s landscape can be both trying and
fortuitous. You need the right team with
the right experience to help you step up
to opportunity and conquer challenges.
Our high-performance team provides
everything from audit and tax solutions
to specialized advisory services across the
spectrum of industries. Let us guide your
business through unpredictable terrain.
At SC Works employers can register job openings
and find a candidate.

South Carolina invests in a jobs database called SC
Works Online (https://jobs.scworks.org). This system is
perceived by many as the place where the least qualified
candidates are housed, but nothing could be further
from the truth. It is a system that is underutilized by both
employers and job seekers and is the short-term solution for
creating connectivity in the recruitment process. We need
everyone to use it because it has the potential to become a
virtual “meeting place” for South Carolinians.
Through SC Works Online, businesses are able to post
positions, search for candidates and review job market
trends. It is a service that links all of the state’s regional
and local workforce services and resources in one place
and brings employers and job seekers together using
the wealth of information available in the workforce
development database.
The best news is that the SC Department of
Employment and Workforce also has trained personnel
across the state to assist job seekers, employers and veterans
at no cost, thereby maximizing all the benefits of using SC
Works Online. We encourage businesses to take advantage
of this available resource and put citizens back to work.
The recruitment process inspired a recent popular talent
management blog-gone-viral titled, “What eHarmony Can
Teach Us About Finding the Employee-Employer Match
Made In Heaven.” While the article was tongue in cheek,
it made several good points including that finding a good
employee-employer match is not easy, and the process can
actually be similar to finding your life partner. The author
chides employers for not shaking up their normal methods
of recruiting and to “find a new way that drives results.”
The SC Works Online jobs database can be that “new way”
to drive results for job seekers and employers by providing
connection in one “meeting place.”
Rebecca Battle-Bryant, Ph.D. is Assistant Executive
Director, Workforce and Economic Development, at
the South Carolina Department of Employment and
Workforce.

Alabama
South Carolina

|

|

Georgia
Te n n e s s e e

|

North Carolina
|

Virginia

|

|

Ohio

elliottdavis.com
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Let’s set the world standard
for emergency response
Battlefield lessons should change the face
of emergency response in S.C.
B y J ames D. G alyean

E

arly in the war in Afghanistan, a young Afghan soldier lay propped up against a brick wall in Helmand province. Bullets
cracked overhead. Dirt plumes mushroomed into the air as rocket propelled grenades exploded. The chatter of Taliban
AK-47s was everywhere. Pinned down, he hunched over his wound and watched his blood stream out into a pool in the
dirt. Like someone emptying a canteen.
Not a normal conscript, he was one of the few Afghan fighters trusted to work with Tier
1 American special operations units. Technically, the unit he was working with didn’t exist then, and doesn’t now. But he was there
because he was helping the Americans tame this part of the former Taliban stronghold in the south. And, unfortunately, he was going
to die there. Or so he thought.
Through the dust and bullets, a figure darted toward him, sliding into the wall and bouncing off
in a choreographed tangle of rifle, body armor and camouflage. Scrambling back up behind the bricks, the man gulped for air as he
fought to pull off a backpack. A muted red cross stood out amidst the camouflage. Pulling a tangled piece of black climbing webbing
from the pack, the man looped it around the Afghan’s [arm/leg]. He then began spinning an attached piece of PVC-pipe around and
around. The Afghan howled and writhed in pain, but the medic held him down and continued to crank the makeshift windlass. The
flood became a trickle, then just a dribble. Drop, drop. Then it stopped. And a new era of combat medical care began.

k

k

“ T h e G o l den H o u r ”
n our recent wars, “the Golden Hour” is the first
hour after a soldier is injured. A seriously wounded
soldier has a much greater chance of surviving if
he can be quickly stabilized and treated. In the War on
Terror, the goal of combat medical personnel became:
push intensive care as far out into the field as possible.
Today, trauma surgeons regularly deploy to the
field with some combat units, and medics can perform
certain types of trauma surgery minutes after a soldier is
injured. With the increasing use of body armor, as well as
attacks by improvised explosive devices (IED), stemming
blood loss from peripheral injuries to arms and legs is
an important part of stabilization. New concepts in
tourniquets, having significantly evolved from that first
use on the Afghan fighter, and hemostatic agents like
Quick-Clot™, which accelerate natural clotting, have
revolutionized combat medical care over the last decade.
The Golden Hour is enhanced and now lasts longer than
60 minutes

I

T h e I mpact o n B u sinesses
hat’s interesting,” you might say, but what
does this have to do with business and
civilian life? A lot, as it turns out.
Thirteen years ago, the first Special Forces medics to
deploy into Afghanistan had to scavenge the garbage
dumps of Mazär-e-Sharif and Kabul for tourniquet

“T
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pieces. Today, every soldier and Marine is issued two
tourniquets each, from one of two military approved
designs. Thirteen years ago, a call to 911 was the
appropriate response of a mall owner, theater operator,
marathon organizer or concert promoter in the case of
an accident. Today? 911 cannot be the only response.
Not with the advances in combat care just waiting to be
infused into our civilian world.
Combat gauze and tourniquets approved for carry
by the United States armed forces can be purchased
online for fewer than $40.00. These are so inexpensive,
can a university or school afford to not have a supply
available if an accident happens, or heaven forbid, a mass
casualty event occurs at a sporting event? Can a theater
operator wait until ambulances arrive to aid its patrons?
The legal responses to recent events suggest that those
who open their businesses and facilities to the public need
to be able to do something besides call and ask for help
when their employees or patrons are injured.
N o t J u st A b o u t S h o o tings
and V i o l ence
ajor tragedies may serve as pointed
reminders. But even the outcomes of every
day injuries can be substantially improved
with the new capabilities in first responder trauma
medicine. Supplies, along with the appropriate training,
can also enable on-site personnel to assist the injured.

M

The training and emergency response kits, including
critical reserves of commercially available products such
as hemorrhage controls, tourniquets, burn supplies,
airway and breathing assistance tools, broken bone
immobilization devices and many other emergency
treatment aids should come hand in hand.
How quickly can the bleeding be stopped if a child
suffers a bad gash on playground equipment at school?
If a senior citizen falls and puts her hand through a
restaurant window, could bleeding put her in grave
danger before paramedics can arrive? If a worker suffers
a chest wound during a maintenance accident, would he
need relief before EMTs can weave their way through the
maze of a plant’s machinery? What if a commuter train
derails miles away from the nearest road and passengers
are injured?
Our business and civilian worlds need to take a cue
from the military and push care out as far as is reasonable.
Initially, a more sophisticated emergency response kit
may seem out of place next to the fire extinguisher. The
training to utilize such kits may seem to be a waste of
time. But one day, our children, our customers, our clients
and our co-workers will not even notice them. And,
everyone will be grateful they are there if and when they
are ever needed.
Moreover, it may make good business sense. The
Supreme Court of South Carolina has consistently
confirmed the duty of business owners to prepare for, and

911 cannot be the only response for businesses.
exercise reasonable care in, the protection and safety of
invitees. [Graham v. Whitaker, 282 S.C. 393, 321 S.E.2d
40 (1984).] While this duty generally concerns an injury
occurring due to a condition on the premises, it does
not take much to extend the duty to reasonably aid an
invitee who has been injured. And where an invitee is of
diminished capacity, such as with children, the degree
of care required is commensurate with capacity. [Sims
v. Giles, 343 S.C. 708, 541 S.E.2d 857 (Ct. App. 2001).]
Regarding violent crime at businesses specifically,
the Supreme Court has held that businesses may be
held liable for failing to provide sufficient security. In April
2014, the Court of South Carolina ruled in Lord v. D&J
Enterprises, Inc. 407 S.C. 544, 757 S.E.2d 695 (2014) that
a business does have a duty to protect its patrons against
foreseeable violent crime. Being prepared to render aid
after such events may also fall under this duty.
And sometimes, it isn’t just about single events or
injuries. Unfortunately, today we have to be concerned
about people intent on harming large numbers of people
in public places.
A M ass C as u a l t y C ase S t u d y
n July 20, 2012, 18 minutes into the midnight
showing of “The Dark Knight Rises,” James
E. Holmes entered the Century Aurora
16 Multiplex Theater in Aurora, Colorado. He was
dressed head to toe in body armor and threw two tear
gas canisters into the audience. Then, he opened fire.
Fourteen hundred people streamed out in a screaming
panic. Children were separated from parents, friends
from friends. Blood was everywhere. Holmes escaped
through an emergency exit, but officers arrested him
in the parking lot. Twelve people died and 58 were
wounded. For those hurt, but still alive, their Golden Hour
clock had started to tick.
Media reports indicate that the initial first responders
were overwhelmed by the type and severity of the injuries
they found. Paramedics did not have enough supplies,
and there were not enough ambulances to transport the
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victims. Police officers did not have sufficient emergency
supplies either. Moreover, in the chaos, responders could
not reach the injured. Valuable minutes leaked away.
Emergency medical teams did not receive notification
to deploy until 17 minutes after the shooting and once
they got there, they found wounded individuals at eight
different locations. Some units were held away from the
theater out of the mistaken concern that the shooter was
still active. Police officers rushed blood-soaked survivors
to emergency rooms in the backseats of police cruisers.
A federal judge ruled that a jury would decide
whether the theater operator, Cinemark, was liable
for the deaths and injuries of its patrons. The court
case focuses on whether Cinemark should have
provided increased security at the theater, but the
public often considers medical response capability
part of a security response.
M ass C as u a l t y E vents
o n t h e R ise
ass casualty events are, unfortunately,
occurring more often. There were 160
active shooter incidents in the United States
between 2000 and 2013. And, the annual incident
numbers have risen steadily. Of the 160, 80 percent
occurred in public areas such as commercial, government
or educational facilities. But even places like churches,
museums and private homes can become targets.
Consider the following similar incidents:
• Virginia Polytechnic Institute, Blacksburg, Virginia:
49 casualties (32 killed, 17 wounded). These casualty
reports do not include the perpetrator.
• Soldier Readiness Processing Center, Ft. Hood,
Texas: 45 casualties (13 killed, 32 wounded).
• Sandy Hook Elementary School: 29 casualties (27
killed, 2 wounded).
• Washington, D.C. Navy Yard: 20 casualties (12
dead, 11 wounded).
A little girl who has a femoral artery bleed cannot
wait five minutes for responding officers to find her.

M

But, might she be saved if her school has an emergency
response kit at the end of the hall? Or, better yet, in the
classroom? How long will it be before a jury agrees
with the family of a shooting victim, who says the
school employee who held her hand while she bled to
death should have been able to do something more?
Something like apply a $30.00 tourniquet that would
have saved her life?
Such incidents are obviously intensely reported. Can
any facilities management group credibly claim they are
unaware of such dangers? Obviously however, that is not
the only analysis. It is a completely reasonable defense to
ask: “How can a business be responsible for providing
this type of aid?” Or, “Such events are not foreseeable
and therefore businesses cannot be held liable.” Or, “If
we provide training and care, won’t we be increasing our
liability if we don’t do it exactly right?”
The law isn’t clear, and those are good defense
arguments for businesses maintaining the status quo.
Juries may indeed find them persuasive. However, any
good attorney would admit that such defenses can ring
hollow where tragic injuries have occurred and juries are
reviewing what happened with the benefit of hindsight.
Cities, counties, airports and schools in major
metropolitan areas such as Dallas, Philadelphia, and
Los Angeles are deploying these battlefield advances
to protect the public. They are preparing now, but also
setting a standard of response for the future.
It is my hope that a new standard of response comes
to South Carolina because our business leaders are
thoughtful and prepared and thus tragedies are averted.
And, not as a result of avoidable deaths and subsequent
jury awards.
James D. Galyean is a criminal
defense attorney and complex
commercial litigator practicing in
Nexsen Pruet’s Greenville office.
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Williamson grows
apprenticeships
and aids tech
student transfers
to four year
universities

Dr. James C. “Jimmie” Williamson

Williamson introduced
South Carolina’s first
federally-recognized
registered apprenticeship
program in healthcare.
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ust over a year ago, Dr. James C. “Jimmie” Williamson took the helm as president of the
SC Technical College System. He brought a wide array of experience to his role, including
26 years in higher education and eight in the healthcare industry.
His diverse background provides him the unique ability to see all aspects of the challenges
faced by the System. He knows the demands that each technical college faces. At the same
time, he understands the pressing workforce needs of business and industry. This first-hand
knowledge has afforded him a whirlwind first year with a notable list of accomplishments.
One of the most impressive achievements came in March when the SC Technical College
System signed letters of intent with Clemson University and the University of South Carolina
to offer coordinated transfers. The majority of South Carolinians enrolled at a public higher
education institution attends one of the System’s colleges. These agreements will make
connecting students from one of the state’s 16 technical colleges to Clemson or USC through
transfer a simple and streamlined process.
The concept is simple.
Participating students will be required to graduate with a transfer-oriented associate
degree with an agreed-upon cumulative grade-point average. Emphasis will be placed on
coordinated advising between the institutions. This advising will work to ensure that the 60
credit hours taken in the associate degree are transferable and lead to junior standing.
“These agreements are an effort by all three institutions to make a quality higher
education in South Carolina more accessible, more affordable and more flexible,” said
Williamson. “But we’re not stopping there. We are in discussions with several of our state’s
four-year institutions to develop similar agreements. I wholeheartedly stand behind any
initiative that promotes a more educated, more highly skilled South Carolina. I’m thrilled that
our System is leading the way.”
In fact, taking the lead is a position where Williamson finds himself extremely comfortable.
As Chief Human Capital Officer at Agape Senior, Williamson introduced South Carolina’s
first federally-recognized registered apprenticeship program in healthcare.
Apprenticeships have long been considered ideal for traditional trades such as
construction, plumbing and metalworking. Williamson felt like the same workforce
development concept would easily translate to the healthcare industry.
Working with Apprenticeship Carolina and Northeastern Technical College, Agape
Senior established South Carolina’s first competency-based program for certified nursing
assistants. The company took the program a step further to customize it by offering specialties
in geriatrics and mentoring.
“It really made perfect sense for Agape. As South Carolina’s population ages and with
the influx of retirees into our state, it is vitally important that our caregivers be well-trained
and up-to-date on all aspects of patient care. This program allowed Agape to provide a
customized, comprehensive training program for its Certified Nursing Assistants while
at the same time earning a tax credit from the state to offset the cost of training,” said
Williamson. “It’s a huge win-win, and the company continues to develop and expand the
apprenticeable occupations offered.”
Now working on the other side of the apprenticeship process, Williamson continues to
tout the benefits of apprenticeship across the state. He challenges organizations to look past
the traditional occupations for their workforce development needs.
In fact, the SC Technical College System is submitting a multi-million dollar proposal for a
grant from the U.S. Department of Labor’s American Apprenticeship Initiative. If awarded, the
grant will work to grow the number of apprenticeships in the state, especially in the area of
information technology.
A native of the Pee Dee, Williamson is particularly concerned with ensuring the
affordability and accessibility of a quality higher education for the citizens of rural South
Carolina. To this end, he is working closely with Superintendent of Education Molly Spearman
to ensure that a clear pathway exists for students across the state to educational opportunities
beyond high school. Much of this work is occurring in the high schools through dual
enrollment offerings, partnerships with the local career and technology centers and youth
apprenticeships. Williamson was also recently selected to serve on House Speaker Jay Lucas’
taskforce to Advance Education Reform. This taskforce will work to make certain that every
child across the state is guaranteed to receive a workforce-ready education that will prepare
them for upcoming jobs and lifelong success in the workforce.
Williamson has had a landmark first year as president of the SC Technical College System.
“It’s an exciting time for the System,” he said. “We will continue to provide the foundation for
building our state’s workforce. The System will work to develop innovative ways to provide
the in-demand skills needed for high-demand jobs making certain that South Carolina’s
workforce is ready.”

Growing a company requires the right balance of teamwork
and technology, purpose and products, and ideas and
invention, coming together in just the right way, to build
something unique that moves markets and creates demand.
The common factor behind the art and science of building
a great company is its people. For more than 115 years, this
unique balance has allowed us to bring more to packaging
than just the package, and add more value to our customers
and our shareholders.

That’s the art and science of Sonoco at work.
1 North Second Street, Hartsville, SC 29550 • 843 383 7000 • sonoco.com

Bringing
More to
Packaging
Than
Just the
Package.

work and
caregiving
B y E laine M. R yan

I

was a family caregiver for my parents for more than 15 years, and though we
lived hundreds of miles apart and I held a full-time job, I’d often travel to help them
navigate through life’s challenges. Fortunately, my employer always afforded me
the flexibility to balance my work and family obligations. Today, more than 42 million
family caregivers provide unpaid care for aging parents, spouses or other loved ones. In
addition, about 3.9 million family caregivers provide care to a child under 18 because of
a medical, behavioral or other condition or disability.
The average family caregiver is a 49-year-old woman who works outside the home
and cares for her parent, most likely her mother, who still lives alone about 20 minutes
away. She spends nearly 20 hours a week caring for Mom—the equivalent of a part-time
job—going into her paid job late, leaving early or taking time off at lunch. She does it
for nearly five years.
Though the average caregiver is a woman, caregivers come in all genders and all
ages. One-third of caregivers are men. What they all share is a deep sense of commitment
and a willingness to help those who depend on them.
South Carolina has an estimated 770,000 family caregivers who provide about
$7.4 billion in unpaid care to their loved ones. Their care allows their loved ones the
opportunity to live independently at home.
Meeting the Challenges of Family Caregivers
ore than one in six American workers, full- or part-time, are active caregivers,
and that number is on the rise. Their efforts, such as taking a loved one to the
doctor, often cut into the work day and can make it harder to do their jobs. In addition:
• 28 percent of caregivers report that their employers are unaware of their caregiving
status.
• 24 percent say that their caregiving responsibilities keep them from being able
to work more.
• Family caregivers are at higher risk for stress, depression, physical and financial
problems and increased mortality.
• Two-thirds of caregivers report
missing at least one entire work day
in the previous year as a result of
their caregiving responsibilities,
with 30 percent missing six
or more days.

M
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S u pp o rting Y o u r C aregivers
dell works in South Carolina, is completing his PhD, and cares for his father who
is in stage 6 of Alzheimer’s disease. “I get my dad up at 5 each morning, bathe
him, put his clothes on, feed him breakfast, and his bus picks him up for day care each
morning. Once my regular work day is done, my job at home is non-stop until bedtime
and then up again at 5 a.m.”
“I would not have it any other way. But if there were more programs that could
give me a break, such as home attendant insurance programs, this would help me out
a lot,” says Odell.
Providing an organized support system for caregiving employees like Odell may
prove to be a fruitful investment for your business, given the high percentages of
working caregivers who would like to work more if they could. Access to assistance
could potentially go a long way toward greater productivity. Some tips:
• Keep your eyes open for signs that an employee might be struggling to maintain
a healthy work/life balance. Simply talking to them can help create an open and
non-threatening work climate.
• Become aware of existing resources in the community that can help. If your
organization offers an employee assistance program (EAP), that’s a great place to
start. SC Access and AARP’s Caregiver Resource Center (see Resources below) are
also important referrals.
• Flexibility at work is an enormous benefit to any caregiver. Be creative in offering
ways to help employees meet both their work obligations and caregiving needs.
Flexible work options (working outside the company’s core hours, working from
home when necessary, etc.), family leave and paid sick days that can also be used
for caregiving are vital supports for caregivers.
• Can your company start an on-site support group for your working caregivers?
Or could you support such a group, perhaps by providing a venue and publicizing
its meetings?
• Consider offering discounted or subsidized backup home care to support
employees when they experience a temporary breakdown in their normal care
arrangements and need to get to work.

O

C aregiver S u pp o rt I s a W in - W in
eACT, an employer-focused coalition addressing the challenges faced by employee
caregivers and reducing the impact on the companies that employ them,
commissioned a study of Best Practices in Workplace Eldercare. The results indicated
that employers who support their caregiving employees are seeing benefits that include
reduced absenteeism, less stress in the workplace, increased productivity, improved
recruitment and retention of valuable employees and enhanced employee loyalty.
According to a 2012 National Study of Employers by the Families and Work Institute
and the Society for Human Resource Management (SHRM), “Organizations that can
offer more flexibility around reduced time, caregiving leaves and flex careers will have a
competitive edge in recruiting and retaining employees.”
Being known as a flexible supportive work culture is not just good management,
it makes good business sense.

R

Elaine M. Ryan is vice president of State Advocacy and Strategy Integration (SASI) in
the government affairs department of AARP.
R es o u rces
• AARP Caregivers Resource Center – Information, tools and tips for caregivers
• Best Practices in Workplace Eldercare – ReACT/The National Alliance for Caregiving, 2012
• Eldercare Locator – a service from the U.S. Administration on Aging, pinpoints eldercare
services in your community.
• ReACT – an employer-focused coalition addressing the challenges faced by employee
caregivers and reducing the impact on the companies that employ them.
• SC Access – a program of the Lt. Governor’s Office on Aging, is a guide to programs and
resources for older adults, people with disabilities, their family members and caregivers in
South Carolina.
• SC Family Caregiver Support Program – Local resources, counseling, support groups, and
assistance from a trained Family Caregiver Advocate.
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MAKE IT HERE.
SEND IT ANYWHERE.

We are located between major cities and have access to major ports,
interstate systems, and airports. We make it easy for your worldclass products to reach the world.

Will Williams, President/CEO
wwilliams@edpsc.org
P.O. Box 1708 | Aiken, SC 29802 | 803.641.3300 | www.edpsc.org
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Pure Power Technologies

JERRY SWEETLAND

2015 May~June Profile
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B y P enny D elaney C othran , apr

PO R TR AI T B Y SANDY ANDR EW S

erry Sweetland, plant manager at Pure Power Technologies LLC in Blythewood, S.C., is both precise and direct, but not
unfeeling. For a young man, he seems like a Midwestern company man from a bygone era, until he talks about the V8
fuel injectors that he and his crew manufacture at their plant just north of Columbia. His brain clicks into motion as the
intelligent engineer slips into elucidation. Pure Power is capable of four million fuel injectors for commercial grade (Class
8) diesel engines each year, and their primary customer is their parent company, Navistar, known for its trucks, buses,
defense vehicles and engines. That equates to $250 million in revenue; an enterprise not at all unremarkable.

Precision at Pure Power

2015 May~June Profile
Pure Power Technologies
How did Pure Power come to South Carolina?
e were pretty heavily recruited” to South Carolina,
begins Sweetland. He has been with Pure Power since its
beginning in the hot, sticky summer of 1999. One of the
original six employees, he followed his mentor and friend
from Detroit down to South Carolina. When he got here, “it
was only two phone lines and a fax,” he reminisces.
“I got to see a lot of change over the years.”
Now, Pure Power employs well over 500
employees. When the economy’s good, his output
is good. “Generally speaking, if the unemployment
rate is low, people are buying trucks. If people are
buying trucks, we’re selling injectors,” he says. Pure
Power has a service business as well, which means
they’re servicing engines that are already sold,
insulating them against much of the economy’s
peaks and valleys. Sweetland’s fuel injectors enjoy
longevity in the marketplace because the engines
he builds for are designed to go a million miles plus.
If he makes a hot-selling part for one of those heavy
duty engines, he will continue to make it for 10 to
20 years over the lifetime of that engine.
Along the way he’s faced challenges shared
with many fellow manufacturers in the Palmetto
State. “The economic development groups have
done a great job bringing advanced manufacturing
jobs to the state,” Sweetland explains. This presents
a challenge as he recruits middle-skilled employees
from a small, shared pool of manufacturing
candidates. Retention is easy at Pure Power.
Recruitment is not. “It’s difficult when you
have a lot of competition coming to the
area. It’s good for the state, and it’s good
for the employees, but it’s just sometimes
challenging for the employer.”

W o r k f o rce deve l o pment
erry Sweetland also serves on the board
of Midlands Technical College. “We do
a great job promoting four year colleges in
this country and state. We do not do a great
job promoting those two-year degrees,”
he laments. When asked what he’d say to a
high school student considering a technical
education, he says much of what he does is
dispel myths. “The sins of ‘manufacturing
past’ carry over. It’s the depiction of what a
modern manufacturing environment is.”
He says high school students, and their
parents, may still think manufacturing
resembles the South Carolina textile mills of
the 1960s and ‘70s. “We’re talking about
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highly-skilled advanced manufacturing. Some of these machines are $1-2 million and
are ordered 12 months in advance. When you’re working on it, it’s not like this is your
old 1970’s vehicle. These are Formula 1® vehicles that need to be tuned to run.” Pair
that with a high starting salary, a safe, pleasant work environment and job security,
and we have best kept secret in career choices for South Carolina youngsters.
A sweet career
’m proud to walk in every single day and know
that I have an impact,” says Jerry Sweetland
about running Pure Power. Born in Royal Oak,
Michigan, he was raised in a nearby small town
called Lake Orion, about 45 minutes north of
Detroit. A sports fan, he grew up watching Magic
Johnson, Larry Bird and Michael Jordan in the golden
age of the NBA. “Locally, Detroit had the bad boys,”
smiles Sweetland. His father, a civil engineer, pushed
him toward mechanical engineering. He was a
natural in math and science, so it was a good fit. He
got his B.A. in mechanical engineering
at Michigan State University and
later, his MBA from Wake Forest
University. Fresh out of school with his
undergraduate degree in hand, he
went to work for Detroit Diesel, a large
engine manufacturing company as a
front line supervisor in a UAW facility.
“I had just turned 23. I had had
internships, but never a leadership
position,” he says.
He joined Pure Power and
moved through several
positions before becoming
plant manager two years
ago. His predecessor
and the first CEO at Pure
Power, Ferol Vernon, was
his mentor and “provided the framework
for how I’d want to lead, which was
really people-centric. He remembered
everybody’s names, and all their kids and
their spouses. Not because [he] needed
to, but because [he] wanted to.” Vernon’s
best piece of advice for Sweetland echoed
his father’s teachings: work hard, stay
humble and get results. “[It’s] a pretty basic
formula,” remembers Sweetland about his
friend and teacher. “But the last part of it
is the most critical. You’ve got to be able to
produce results at the end of the day.”

“I

(Photo top) The optical comparator is used in the quality lab for the
inspection of manufactured parts.
(Photo bottom) Manufacturing quality associate Juanita Brown prepares
a part to be measured by a CMM, used to measure a part’s physical
geometry.

W h at are y o u
k n o wn f o r ?
idwesterner Jerry Sweetland is
known for his hard work and

M

Get to Know Jerry Sweetland

The Kadia machines are used to hone the injector
bodies.

honesty. “Not to be unemotional, but I’m very data
driven. We make a lot of decisions during the course of
the day, and if you come to me with a lot of feelings,
it doesn’t necessarily indicate that you’re making the
right decisions. In the [precision oriented] environment
that we work in, it would be the data-based decision
making [that I’m known for]. It doesn’t make you
dry. It makes you efficient.” Conversely, just as his
name would suggest, Sweetland can be a bit sweet
and sappy when he talks about the people he loves
most; namely his wife Johanna, a first-grade teacher
at Rosewood Elementary, and children Annika (6) and
Emmett (3). He says he can’t live without them, and

Favorite place in S.C.? The Shandon Neighborhood in
Columbia, where he’s lived for 15 years.
Favorite book? Good to Great by Jim Collins and The
Great Game of Business by Jack Stack
Favorite app? Rain, Rain, a free white noise app that he
uses at night when he goes to sleep.
If you could have a dinner party with anyone, living
or deceased, who would it be? George Washington
and Abraham Lincoln. He admires their leadership and
how they managed during their trials.
What inspires you? Selfless acts by people who don’t
have great means. “There are a lot of examples in the plant
of individuals who may have a troubled sister or brother
and they take on these enormous burdens. They just know
that’s what they have to do.”
What’s your proudest achievement? Apart from his
marriage and his children, it’s achieving the position of plant
manager at Pure Power.
makes a conscious effort to get home to them every
day and be with them as much as possible to balance
his work travel schedule.
In the future, Sweetland hopes to announce
soon that two or three new injector lines will be
coming to his plant. “If you look at manufacturing as a
barometer for how our country is doing from a health
perspective; if we’re creating more manufacturing jobs
and producing goods inside our country, that’s a pretty

Pure Power Technologies LLC manufactures and
supplies diesel power systems, with specific
expertise in high pressure injection systems and air
management solutions.

good indicator. We’re seeing a lot of reshoring going
on. [Manufacturers] are realizing that the benefits of
moving to other countries are maybe not as strong
as they once were. It’s not popular anymore and they
realize financially, at the end of the day, it’s really not as
beneficial as they once thought. It’s a bright future [for
manufacturers].”
Penny Delaney Cothran is the multimedia manager at
the South Carolina Chamber of Commerce and editor
of South Carolina Business.
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“I would not be the person I am today without it.”

South Carolina Business Week

Editor’s Note: Once in a while, we check in with our South Carolina Business Week alumni to see where they are and how they’re doing. Kenzi
Parker was one of those fascinating young individuals who will tell you her success in life can be traced in part to her being nominated to attend
Business Week, the South Carolina Chamber of Commerce’s prestigious summer camp for future business leaders. When Parker checked in
with her Chamber family from her job in New York City, we were excited to seize the opportunity to have her tell us what she’s been up to, and more
importantly, why Business Week should remain relevant to businesses in South Carolina.
B y K enzi P arker
1. Why did you enroll in SC Business Week?
My mother, a Greenville County school teacher, learned about the camp
through meeting Robbie Barnett at a teachers conference. We then
registered for my first year of BusinessWeek in 2007. I was very excited
for my first ever summer camp, although concerned about my quiet
nature. I was most excited to learn about entrepreneurship and public
speaking. Little did I know that Business Week would change my life
forever and mold me into the young adult I am today.

future of all industries. Not only do they have a chance to further their
education of the business world, but they have the opportunity to learn
from respected educators from around South Carolina. Schools from
every county are represented allowing students to make friends from
everywhere. I truly believe that my experiences at BusinessWeek,made
possible by the companies who sponsored me and the other students,
have made me the successful person that I am today. I would not be
the person I am today without it, and I am personally looking forward to
becoming a sponsor myself.

Kenzi Parker

To sponsor a high school student from your hometown to attend SC
Business Week 2015, contact Robbie Barnett, associate vice president
of workforce, education and manufacturing policy at (803) 255-2625
or robbie.barnett@scchamber.net.

2. What was the most important lesson you learned?
Out of all the lessons that BusinessWeek has to offer,the most important
one was having confidence in myself. They have a talent show each
year for students, and I signed up my first year. I showed a short music
video that I had animated. It was when I turned around to a standing
ovation, that I knew where I wanted to go in life.
3. Who were your greatest mentors?
Although every volunteer I’ve met has had a huge impact on my life,
the greatest mentor I had, and still have, is Matthew Capelli. I was very
shy my first year and he would chat with me to bring me out of my shell.
He is also the one who helped me muster up the courage to show my
animation at the talent show. He and I have stayed in touch throughout
the years since.
4. Were there any major ramifications from attending (e.g.
scholarships, jobs)?
After attending Business Week for two years as a student, I was
privileged enough to be contacted to come back as an assistant, and
eventually, the intern. This helped build my leadership skills. Helping to
run the camp was an amazing opportunity. I feel like I have helped plenty
of young adults in South Carolina realize their potential in the business
world and many have kept in contact with me over the years. It’s
amazing to see how far my previous attendees have gone in their lives.
5. What was your progression afterward?
Since I began my association with SC Business Week, I have attended
and graduated from the Savannah College of Art and Design in
Savannah, Georgia with a degree in animation. After working at
the S.C. Chamber of Commerce, I moved to New York City, where I
was hired as a junior Flame® compositor at Method Studios in their
commercial branch.

Keep unemployment taxes
low for you and all South
Carolina business owners.
Post job opening

Interview candidates
Make an offer

Report new hire

REPORT YOUR NEW HIRES AT

s c n e w h i re . c o m

6. What are you doing now? Have you utilized any of your
lessons from SC Business Week in your current work?
Every tool that I learned at Business Week has been used since moving
to New York City. People here compliment me on my leadership, drive
and organization. I also have been pushed forward, working with clients
because of my acquired people skills.
7. Why should a company consider sponsoring a student to
attend Business Week?
Sponsoring a student to attend Business Week is investing in the
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Will

infrastructure
cross the
finish line?
B y J ulie S cott

T

he South Carolina Chamber of Commerce continues its work on achieving a
sustainable and recurring solution to funding the state’s infrastructure. It is the business
community’s top priority.
At January’s Business Speaks event, Senator President Pro Tempore Hugh Leatherman said
he has “no interest in a Band-Aid,” when it comes to a solution to fixing infrastructure. “If we’re
going to fix it, we’re going to fix it completely,” he said. Senate Majority Leader Harvey Peeler said
a bipartisan bill that could get the governor’s support would be the best path. As conversations
continue, South Carolinians wait to see how it shakes out. Meanwhile, South Carolina’s
neighboring states have made significant investments in their infrastructure this year.
In January, Governor Nikki Haley got the ball rolling in her State of the State where she
outlined a plan to fund the state’s roads and bridges. Calling it a “win-win-win,” the governor’s
three-pronged approach increases the gasoline tax (currently one of the lowest in the nation) by
10 cents per gallon, restructures the South Carolina Department of Transportation (SCDOT) and
includes a 30 percent income tax reduction (from seven to five percent).
The House followed in March by passing a $427 million plan by a strong margin (87-20) to
fund infrastructure that includes reducing the gas tax by six cents, reinstating the six percent state
sales tax on wholesale gasoline and increasing the sales tax cap on vehicles from $300 to $500.
Lawmakers agree that something must be done, but they must come together to agree
on a plan. Each plan has merit, but the General Assembly must work together to coalesce
around one proposal: a single plan that invests the necessary dollars in maintaining and
improving roads and bridges. Governor Nikki Haley has said she will veto any plan that does
not include an income tax reduction.
“Solving the great infrastructure funding problem is a top priority for South Carolina
businesses. Without a properly functioning road system, both commerce and quality of life
suffer,” said Ted Pitts, president and CEO of the South Carolina Chamber of Commerce.
Early in the legislative session, the business community outlined five points for a strong
infrastructure package:
1.– Dedicate at least $600 million in additional funds to infrastructure annually.
There are 830 structurally deficient bridges in SC and almost half of those are load
restricted, meaning businesses have to reroute trucks to conduct daily business. Nearly onethird of primary and interstate highways are in poor or mediocre condition. For comparison,
the annual average amount spent on roads per mile in South Carolina is $15,000. Georgia
is $35,000* and North Carolina is $150,000. (*Figure does not include $900 million
package passed in March 2015.)
2.– Diversify the revenue stream for infrastructure. South Carolina has one of the
least diverse revenue streams for roads. It is 71 percent dependent on motor fuel revenues.
The national average is 35 percent.
3.– Address governance and Act 114 sunset issue. The authority granted to the
governor to appoint the SCDOT Secretary is set to expire July 1, 2015, at which point the
authority is devolved to the SCDOT Commission. Maintaining the current structure or
restructuring it to allow gubernatorial appointment of the SCDOT Commission should be
part of a comprehensive plan.
4.– Work with local governments to make the state system smaller. Nationally,
19 percent of all public roads are state-owned. In South Carolina, 63 percent of miles are
state-owned.
5.– Ensure that South Carolina’s tax structure is competitive. South Carolina’s
personal income tax rate is 7 percent; Georgia’s is 6 percent; North Carolina’s is 5.75
percent; Tennessee’s, Texas’ and Florida’s are 0 percent. In addition, South Carolina has one
of the highest business property tax rates in the country.

TMCASTOCK

The legislative session concludes June 4. Also, 2016 is an election year when typically not
much happens. Will we finally see increased funding for this core function of government that is
so critical to economic development?
Julie Scott is associate vice president of communications at the South Carolina Chamber
of Commerce.
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Goodwill Industries of Upstate/Midlands South Carolina

The power of work
B y P enny D elaney C othran , APR

I

“W

that. It’s neat to see people bloom when they get a job or go back to
t isn’t often that we profile a nonprofit in the manufacturing
ork does more work after a layoff.” Goodwill Industries of Upstate/Midlands South
issue of South Carolina Business, but there is one nonprofit
than pay the bills
Carolina’s growth has been astronomical. They went from five Job
who tackles the oft lamented workforce shortage faced by
Connections to 22 in six years. They’ve doubled their job placements
manufacturers in a unique way: junk into jobs.
ork restores
in the same amount of time. This year, Goodwill was named one of
Pat Michaels, president and CEO of the 16-county Goodwill
hope amplifies
Forbes magazine’s Twenty Most Inspiring Companies. (Notably, they
Industries of Upstate/Midlands South Carolina, explains, “A lot of
people know Goodwill because they’ve pride and positivity were the only non-profit to make the list).
Of the 165 Goodwills throughout the country, “We’re not in the
shopped or they’ve dropped something
and transforms
top ten in terms of revenue, but we are in the top ten in terms of job
off. But the real purpose of Goodwill is to
outlooks ork placement,” boasts Michaels, who feels this is indicative of the closeprovide job training and jobs to people
knit community he serves. “A lot of folks in South Carolina really do
who have a barrier to employment.”
changes lives
care about what happens to their neighbor. They want to find a way
Is it really possible to turn junk into
Goodwill Industries of Upstate/
they can help. Goodwill helps them do that.”
jobs? Just last year, Goodwill helped
Midlands South Carolina
more than 48,886 people in their
E mp l o y er needs
employment search (everything from
Pat Michaels
oes your business have HR needs for entry-level and semi-skilled workers? “We’re
résumé writing to job fairs to job training programs) and
easy to get to and we provide an opportunity for personalized service,” says Pat
placed 10,067 people into employment. “Our mission is to
help residents acquire work through job training that leads to employment and [help Michaels. His pool of workers turns up on his doorstep not because they’re forced to
be there by the state, but because they “really want to go to work!” Goodwill regularly
them] become self-sufficient,” explains Michaels.
With regard to manufacturing, Goodwill Industries partners with the five technical accomplishes its job placement, connecting
colleges in its region and often puts residents through the South Carolina Manufacturing employers with employees, at one of 22 “Job
Certificate (MATC) program. “We’ll fund any expenses associated with the program Connection” centers, which are housed separately
[right down to a free pair of steel-toed boots] and provide case management while they from the retail stores we all know. “We host well
go through,” says Michaels. “And then we provide job placement services on the other over 100 job fairs a month in our Job Connections.”
side.” The placement rate for people completing a credentialed training program is over His message to employers is, “Goodwill really wants
to help you. Goodwill’s about second chances
80 percent, beams Michaels.
Who are the workers who graduate from Goodwill’s various programs? “The and fifth chances. As long as people want to go
average person went to work for 34 hours a week at about $9.30 per hour. While those to work and they don’t give up on themselves, Goodwill doesn’t give up on them.”
may not necessarily be the jobs South Carolina is trying to recruit businesses for, they are
a lot of the jobs that unemployed residents really want. The average person we saw was Penny Delaney Cothran is the multimedia manager at the South Carolina Chamber of
an African-American male, under 24 [years of age], who had a GED [General Educational Commerce and editor of South Carolina Business.
Development] or a high school diploma and described his transportation as stable. His
barrier was he was a displaced worker, meaning he was laid off involuntarily. So [he] had
some skills but may not have known how to find an employer.”
Quick facts about Goodwill Industries

W

.

,

.W
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Lean and green
major index of a non-profit’s performance is what percentage of its donations goes
to programs versus management overhead. At Goodwill Industries of Upstate/
Midlands South Carolina, 92.2 cents of every dollar donated is spent on its mission. “We
try to be super-efficient with the resources people [donate].”
“Goodwill was green before it was cool,” he says. “If you bring electronics, we
can get it recycled. Clothing, metal, books, shoes; it will either sell in our store or we
have a recycling opportunity for it, meaning it’s never going to hit the landfill.” That’s 39
million pounds of “stuff” that was diverted from a landfill last year and was transformed
into jobs.

A

D o nati o ns b y t h e n u mbers
hile a lot of this is about a paycheck, a job is a source of self-esteem and an
opportunity to give back, make a difference for others [and] work as a team
on a bigger project. Sometimes it’s easy for us to take for granted the opportunity to do

“W
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of Upstate/Midlands South Carolina

• Goodwill Industries of Upstate/Midlands South Carolina is headquartered in Greenville, S.C.
and has about 840 employees throughout 35 locations.
• While manufacturing is a major focus, they also train people in CNA, call center training,
construction technology and even janitorial, food service, grounds keeping, maintenance, and subassembly and packaging. Through this business, for example, Goodwill cleans most of the buildings
on Fort Jackson utilizing approximately 28 people with disabilities, many of whom are veterans.
• They have their own one-of-a-kind Goodwill Subway® franchise where they train people in
food service and ServSafe® certification.
• Goodwill has a community service program for older workers living in poverty called the
Senior Service Employment program. Often, these individuals are older than 55 and have a disability.
• In Richland County, Goodwill works with individuals who have left prison to return to a
high-poverty area. Their rapid employment inoculates them against continuing criminal activities.
• Goodwill Industries of Upstate/Midlands South Carolina is one of 165 non-profit “Goodwill’s”
in the country. It is organized as an association. Local boards govern each and every Goodwill.

Welcome, STARTEK®.

Before a recent planned expansion. Before hundreds
of new jobs were created. Before the first customer
call was answered. Santee Cooper helped to power
STARTEK’s new 50,000-square-foot customer
support center in Myrtle Beach, a $45 million
economic partnership for South Carolina.
By partnering our low-cost, reliable power and
development opportunities with our state’s attractive
tax base, relocation incentives, and an unparalleled
quality of life graced with Southern hospitality,
Santee Cooper helps STARTEK continue to thrive
in South Carolina. And continues to power South
Carolina toward Brighter Tomorrows, Today.

POWERING S.C.
www.santeecooper.com/SC

1111 Honda Way | Timmonsville, SC 29161
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AFTER THE EVENT

Over 450 company locations in South Carolina
recognized for workplace safety

T

he Safety Awards, presented by Fisher & Phillips LLP, was held March 19 in Columbia. The South Carolina Chamber’s Safety, Health and
Security Committee honored South Carolina Chamber members who had a successful workplace safety records during 2014. This program
is designed to recognize companies and their employees who have had a commendable Lost Workday Case Rate during the 2014 calendar
year. Certificates were presented to many deserving companies who are committed to the health and safety of their employees.

Judi Gatson of WIS, luncheon
emcee, greets attendees.

BorgWarner employees are presented their a 2014 Safety Award.

Over 300 safety professionals gather at the Embassy Suites Columbia
for the Safety Awards luncheon.

Representatives from various Bosch locations were presented a
2014 Safety Award.

Richele Taylor, director the
South Carolina Department of
Labor, Licensing and Regulation
(SCLLR), addresses the winners
during the awards luncheon.

Pure Power Technologies proudly display their Safety Award
certificate.
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2015 South carolina
chamber of commerce
safety awards
sponsors
Presenting Sponsor
Fisher & Phillips LLC
Company Table Supporters
Arauco North America
ARYZTA- Cayce Bakery
BD Preanalytical Systems
Carpenter Technology
Corporation - Hartsville
Caterpillar, Inc. Precision Pin
Products Group

The innovative minds at A. O. Smith are taking high efficiency water
heaters to new heights! From hybrid gas and electric water heaters to
tankless models and even solar thermal water heating systems, A. O. Smith
has a high efficiency water heater to fit the needs of any lifestyle. This is
the beginning of an exciting new era in water heating.

Welcome to the high efficiency revolution.
The water heaters featured above: Vertex™ Condensing Gas, Voltex® Hybrid Electric Heat Pump,
Effex® High Efficiency Gas, Tankless, NEXT Hybrid® Gas, and Cirrex® Solar Thermal System

For more information on these high efficiency products or other
innovative water heaters from A. O. Smith, visit www.hotwater.com.

Centerra-SRS
Charleston Water System
www.hotwater.com

Haile Gold Mine, Inc.
Honeywell
McCrory Construction
Company., LLC
Ogletree, Deakins, Nash,
Smoak & Stewart, P.C.
Piedmont Natural Gas
(Anderson)
Piedmont Natural Gas
(Spartanburg)
Pure Power Technologies
Robert Bosch, LLC
Sonoco
Spirax Sarco
Starbucks Coffee Company
Sandy Run Roasting Plant

Thanks a hundred. As we celebrate

our 100 year anniversary, CMC would like
to thank you, our customers, suppliers and
employees, in South Carolina and around
the globe.
Our commitment to you remains as strong
as our steel. Thank you for our continued
partnership. We are proud to be a part of
what makes South Carolina great!

The Boeing Company
YEARS

VELUX Greenwood Inc.

1915 —

Celebrating a Century of CMC — 2015
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AFTER THE EVENT

Congressional delegation addresses business
community at Washington Night

S

outh Carolina’s congressional delegation took questions from South Carolina’s business community at the Columbia
Metropolitan Convention Center March 31 during a panel discussion at the South Carolina Chamber of Commerce’s annual
Washington Night in South Carolina, presented by AT&T. U.S. Representative Mark Sanford, U.S. Representative Joe Wilson, U.S.
Representative Mick Mulvaney and U.S. Representative Tom Rice were all in attendance.

Ted Creech of AT&T,
the presenting sponsor,
delivers remarks to the
audience of over 200.

Congressman Mark Sanford takes questions from
South Carolina’s business leaders.

Xavier Starks and Kaela Harmon of the Columbia Metropolitan Airport
and Tiger Wells of the Municipal Association of South Carolina enjoy
the networking reception.
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Congressman Joe Wilson
talks business issues during
the discussion.

Business leaders
from all over South
Carolina gather to
discuss with their
Congressional
delegation
the business
environment, such
as infrastructure
funding, offshore oil
exploration and the
economy.

Steve Nail, VP of HR at Hubbell Lighting, Mikee Johnson,
chair of the Chamber’s board of directors and Ray
Lattimore of Marketplace Staffing Services.

WDS_SC Chamber Ad_Print.pdf

1

4/15/14

SOURCING

LOGISTICS

Congressmen Mark Sanford, Joe Wilson, Jeff Duncan, Mick Mulvaney
and Tom Rice take questions from the audience of business leaders.

2015 Washington Night sponsors
C

Presenting Sponsor
AT&T

M

Gold Sponsors
Bank of America
Blue Ridge Electric Cooperative
BlueCross BlueShield of South Carolina
BMW Manufacturing
The Boeing Company
Cox Industries

BUSINESS
ANALYTICS

Y

Fisher & Phillips LLP
Goodwill Industries of the Upstate/Midlands
South Carolina
Michelin North America, Inc.
SCE&G, a SCANA Company

CM

MY

CY

AUTOMATION
ENGINEERING

CMY

K

Silver Sponsors
Duke Energy
Nelson Mullins Riley & Scarborough LLP
Santee Cooper
Sonoco

AARP South Carolina
AlliedBarton Security Services
BB&T
Bridgestone Americas
Century Aluminum Mt. Holly

SOLUTIONS

Bronze Sponsors
Nephron Pharmaceuticals Corporation
Ogletree, Deakins, Nash,
Smoak & Stewart, P.C.
Piedmont Natural Gas
Savannah River Nuclear Solutions
SC Farm Bureau Federation
Sun Solutions
The Electric Cooperatives of S.C., Inc.
Time Warner Cable

Absolute Total Care
Childs & Halligan, P.A.
Columbia Metropolitan Airport
Domtar
Ernst & Young LLP
Faiveley Transport North America
GIS
Midlands Technical College
Myrtle Beach Area Chamber of Commerce

Contributors
Carolinas AGC
Carolinas Credit Union League
Greater Summerville/Dorchester County
Chamber of Commerce

Greater Sumter Chamber of Commerce
North Myrtle Beach Chamber, CVB
Orangeburg County Chamber of Commerce
Tri-County Regional Chamber of Commerce

Partner
SC SHRM State Council

THE FULL
SPECTRUM
OF
OF

DISTRIBUTION
888-624-6937

www.womends.com
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AFTER THE EVENT

Health Care Forum emphasizes healthy
businesses and workers

T

he second forum in the 2015 Competitiveness Agenda Series was held
April 23 and focused on health care. The one-day forum featured various
topics, including the health care market, certificate of need, wellness
programs, ERISA, legislative issues, employer’s best health care practices and much
more. The forum was aimed at educating South Carolina employers on prominent
heath care topics.

The last two Competitiveness Agenda Series forums will be held May 19 on
energy and the environment and August 18 on workforce development. Visit
scchamber.net for additional information.

Attendees network during a break.

Radwan S. Hallaba, MD, chief
executive officer of MEDcare,
presents on better health
care quality and cost.

Zoe Sanders, Nelson Mullins, talks about ERISA.

Health Care Forum attendees get their
questions answered by the experts.

A panel discusses certificate of need issues.
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Anna Kay, Palmetto
Health Quality
Collaborative, speaks
about wellness.

CAS E&E quarter ad.pdf 1 5/4/2015 1:15:21 PM

COMPETITIVENESS
AGENDA SERIES

2015 HEALTH CARE FORUM SPONSORS

ENVIRONMENTAL
& ENERGY FORUM

Platinum Thumb Drive Sponsor
AlliedBarton Security Services
Platinum Bag Sponsor
Ogletree, Deakins, Nash, Smoak & Stewart, P.C.
C

Gold Lunch Sponsor
BlueCross BlueShield of South Carolina

M

Y

CM

Silver Breakfast Sponsor
Dixon Hughes Goodman LLP

MY

CY

CMY

Bronze Sponsor
Absolute Total Care
Carolina Colonoscopy Center
Fisher & Phillips LLP
Hospice Care of South Carolina
Nephron Pharmaceuticals Corporation
Pfizer

2015

K

May 19, 2015
Embassy Suites, Columbia
TINYURL.COM/SCCCEVENTS2015
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Ralph Heimans unveiled his portrait
of financier and philanthropist
Darla Moore in a new building
that opened last summer and bears
Moore’s name at the University of
South Carolina. The 14-by-8-foot
oil painting of Moore was placed
in the heart of the Darla Moore
School of Business, America’s topranked institution for international
business and the first U.S. business
school named for a woman. The
painting is Heimans’ first portrait of a
prominent American figure. Londonbased artist Ralph Heimans is best
known for his official portrait of
Queen Elizabeth II for her Diamond
Jubilee in 2012.

BlueCross BlueShield of South
Carolina will begin offering Rally
Health, a web and mobile platform,
to group accounts. Rally uses clinical
data, customized recommendations
and continual rewards that make it fun
and easy for people to lead healthier
lifestyles. The digital health platform
gives consumers support and tools to
better manage their health and fitness.

BlueCross
BlueShield
of South
Carolina
TAUTENHAN
WELLMAN
promoted
two of its management staff. The
company named Kim Wellman vice
president of communication strategies
and Patti Embry-Tautenhan assistant
vice president of corporate relations.

Clemson University landed a place
in The Business Journal’s elite list of
America’s 40 best public colleges and
universities. Based on 19 categories,
the university took 33rd place out of
484 four-year public institutions and
was ranked the highest among South
Carolina colleges and universities.
Clemson broke ground for the
Advanced Powertrain Testing
Laboratory, a two-story 3,000-squarefoot addition to the Carroll A. Campbell
Jr. Graduate Engineering Center at
Clemson University’s International
Center for Automotive Research (CUICAR). The Campbell Center is home to
Clemson’s department of automotive
engineering. The master’s and doctorate
programs located in this facility have
more than 200 students and more
than 30 faculty and staff.
Clemson University president James
P. Clements was appointed to the
board of directors of the American
Council on Education (ACE), the major
coordinating body for the nation’s
college and universities. Clements will
represent the 430-plus members of the
Association of Public and Land-grant
Universities (APLU) for a three-year term.
Karen High
was named
associate
dean for
HIGH
SWITZER
undergraduate studies, one of the top positions
in Clemson University’s College of
Engineering and Science. As associate
dean, High will oversee undergraduate curriculum. Faculty member Debi
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Switzer was named interim chair of the
Eugene T. Moore School of Education’s
new education and human development department.
The National Science Foundation
is funding Clemson University in
collaboration with technical colleges
to advance the talent pipeline in
aerospace, automotive and advanced
manufacturing. The grant is for $3
million. Collaborators are South
Carolina Advanced Technological
Education, Greenville Technical
College, Florence-Darlington
Technical College and Spartanburg
Community College.
Collins &
Lacy, P.C. is
pleased to
announce
ROBINSON
BROWN
Laura
Robinson joined the firm’s Columbia
office. Robinson is special counsel
practicing in the area of workers’
compensation. Matt Brown
joined the firm’s Greenville office.
Brown is an associate practicing
workers’ compensation defense and
employment law.
Cyberwoven welcomed six new
members in 2015: Jean Cecil Frick,
Ben Kiehl, Kylee Perez, Anne Postic,
Lauren Tatalias and Ashley Turner.
Fisher & Phillips LLP announced the
addition of attorney Michael C. Greene
to its Columbia office.
Haynsworth Sinkler Boyd’s Public
Finance Group closed over $2.2 billion

Welcome,
N e w M e mb e r s
American Insurance Association
Decatur GA
Baird Transport, a CEI Company
Mableton GA
Boral Stone Products, LLC
Chester
Cardno
Columbia
CoTransCo LLC
Greer
Coveris High Performance
Packaging
Greenville
EDF Renewable Energy
San Diego CA
Facility Solutions Group
North Charleston
Froehling & Robertson, Inc.
Greenville
Hilldrup Moving & Storage
United Van Lines Agent
Duncan
IT-oLogy
Columbia
K&L Gates LLP
Charleston
KDI Protective Services
of South Carolina
Charlotte NC
LGB Interiors
Columbia
Lowcountry One Call, LLC
Ladson
Miller- Valentine Group
Columbia
Parrish & Partners, LLC
Columbia
Physician Choice Laboratory
Services LLC
Rock Hill
SC Christian Chamber
West Columbia
Security Management of SC
Sumter
St. Jude Medical
Liberty
Strategic Directions, Inc.
Greenwood
TIGHITCO Inc.
Ladson
University Health Care System
Augusta GA

Principal Marty French gives Dr. Hill a tour of the Daniel Island

Executives from Select Health of South
Carolina have participated in the Charleston
Metro Chamber of Commerce Principal for
a Day program since 2011. On March 5,
Rebecca Engelman, market president at Select
Health, and Fred Hill, M.D., chief medical officer
at Select Health and chief regional medical
officer at AmeriHealth Caritas, volunteered
their time to learn about the day-to-day
operations of a school and offer business
world perspectives to the challenges faced
by principals. Engelman shadowed Principal
Sherry Peterson at Murray-LaSaine Elementary
School on James Island, and Dr. Hill shadowed
Principal Marty French at the Daniel Island
School, where they visited classrooms, read to
children and met with school leaders.

School library.

of bond transactions in 2014, placing it
first among South Carolina law firms for
overall volume, according to The Bond
Buyer.
Beverly Frost joined
Hood Construction
Company as new business
development partner.
The Department of Homeland Security
(DHS) presented Ishpi Information
Technologies, Inc., (DBA ISHPI) with
the Small Business Achievement Award
at the 11th Annual Small Business
Awards Ceremony in Washington, D.C.
ISHPI was one of only two companies to
receive this prestigious award in 2015
for their support for the United States
Coast Guard.

ambassadors, one from each county in
the state, who have made exceptional
contributions to community and state
economic development in the past year.
McMillan Pazdan Smith
Architecture added five new intern
architects to the firm’s South Carolina
offices: Brandon Benzing, Ryan
Cloonan, Lansing Dodd, Kristopher
Herman and Janet Zuckerman.

NBSC, a division of Synovus Bank,
announced that Synovus received 19
national Greenwich Customer Service
Excellence awards in Middle Market
and Small Business Banking from
Greenwich Associates. NBSC appointed
Joseph K. Coffey and Gary C. Lee
to its local advisory board. Dean G.
Cutshall was named branch manager
of the Rock Hill office.

Jackson Lewis P.C.
announced that Greenville
managing shareholder
Stephanie E. Lewis was
selected as an honoree for
South Carolina Lawyers Weekly’s 2015
Leadership in Law awards.
Russell S. Abrams joined K&L Gates
as a partner in the commercial disputes
practice. Abrams joins the firm from
Daimler Trucks North America LLC.
Don Erickson, site director
of Lockheed Martin,
was named Greenville
County’s 2015 Economic
Development Ambassador
at the Governor’s Mansion in
Columbia on April 2 during ceremonies
as South Carolina celebrated the 25th
annual Industry Appreciation Week.
Governor Nikki Haley individually
recognized Mr. Erickson and 45 other
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Lockhart Power Company and Pacolet
Milliken Enterprises, Inc. announced the
start-up of the new landfill gas-to-energy
renewable energy (LFGTE) facility at the
Republic Services, Inc. Upstate Regional
Landfill located near Cross Anchor in Union
County. Lockhart Power Company’s wholly
owned subsidiary, Lockhart BioEnergy, LLC,
owns and operates the facility which consists
of two reciprocating combustion engines
that produce 3,200 kilowatts of useful electric
power capable of supplying approximately
1,800 average size homes. The facility is
connected to the electrical grid, and its output
is being purchased by Duke Energy.

Nexsen Pruet attorney
Molly Cherry was elected
secretary of the South
Carolina Women Lawyers
Association, serving a oneyear term.
O’Neal Inc., a Greenville-based
integrated design and construction
firm, hired Juan Sanchez as senior
structural designer and Nick Gentile as
senior piping designer. The firm hired
Derrick Freeman as controls engineer
and H. Greg Campbell as senior
project specialist. It hired April Emory,
PE, PMP as business development
manager, Paul Wood, PE as mechanical
engineer, Cameron Langley as senior
designer and Daniel Faulk as business
development manager.
Palmetto Health Richland has received
“Exemplar” status for its NICHE (Nurses
Improving Care for Health system
Elders) program. NICHE is the premier
designation indicating a hospital’s
commitment to excellence in the care
of patients 65-years-and-older. The
“Exemplar” status recognizes Palmetto
Health Richland’s ongoing, high-level
dedication to geriatric care and preeminence in the implementation and
quality of system-wide interventions
and initiatives that demonstrate
organizational commitment to the care
of older adults.
Palmetto Health Richland and
Palmetto Health Baptist received
the Get With The Guidelines®– Heart
Failure awards. Palmetto Health
Richland received the Gold-Plus Quality
Achievement Award and Palmetto
Health Baptist received the Gold Quality
Achievement Award.
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Palmetto Heart has been honored
by the National Committee for Quality
Assurance (NCQA) as the first cardiology
practice in South Carolina, and the
second cardiology practice in the United
States, to receive the Patient-Centered
Specialty Practice (PCSP) recognition.
The South Carolina Staffing Association
honored Phillips Staffing founder and
chairman Sam B. Phillips with its 2015
Lifetime Achievement Award.
PHT Services, Ltd. associate JoAnne
Smith, CGMA, MBA, AIAF earned the
Associate in Insurance Accounting and
Finance (AIAF) designation.
Schnabel Engineering,
Inc. announced that
Gordon M. Matheson,
PhD, PE, PG, will serve
as president of the
Geoprofessional Business Association
(GBA). Gordon is president and CEO of
Schnabel Engineering, Inc.
Rebecca Engelman
returned to Select Health
of South Carolina
to become its market
president.
Senior Resources received a $10,000
grant from SCE&G to support the
Meals on Wheels program. The funding
will provide more than 1,400 meals
to homebound elderly and disabled
residents of Richland County.
SCRA Technology Ventures
announced the acceptance of two
new companies into its SC Launch
Program and one into the Resource
Partner Network. Charleston-area
company ToleRaM Nanotech and
Upstate company Purilogics were

recently accepted as client companies
and Florence-based company HillSouth
is now a member of the Resource
Partner Network. Client companies are
companies that are accepted into the
SC Launch economic development
program to receive mentoring and other
support services.
Smith Moore Leatherwood LLP
was named to BTI Consulting Group’s
Client Service A-team 2015, an elite
group of law firms chosen by clients
for outstanding client service and
performance.
Sonoco announced that Barry L.
Saunders was elected senior vice
president and chief financial officer.
Steve Townes was
named chairman of
SCAerospace, a privatesector leadership group
organized by the South
Carolina Council on Competitiveness
and the South Carolina Department of
Commerce. He will serve a two-year
term as chairman.
TD Bank named Roger A. Portaro as
vice president, origination and business
development in asset based lending.
Nine alumni from the School of Law at
the University of South Carolina were
named recipients of the 2015 Compleat
Lawyer Awards: Lawrence “Larry”
E. Flynn Jr., Alice F. Paylor, Stuart
M. Andrews Jr., Mark D. Chappell,
Natalie Parker Bluestein, Kirby
D. Shealy III, Amy E. Armstrong,
Ayesha T. Washington and Blake
A. Hewitt. Established in 1992, the
Compleat Lawyer Award is the School of
Law’s highest recognition of professional
achievement and civic leadership by the
school’s alumni.

Womble
Carlyle
attorney
Jim Myrick
MYRICK
GIBSON
is the new
president of the Charleston
County Bar Association.
Allen Gibson is the new
president of the American
SMITH
College of Construction
Lawyers. Lindsay Smith was named
the South Carolina state chair for
the American College of Mortgage
Attorneys (ACMA).
Wyche attorney Maurie Lawrence
was named “The Closer” by Upstate
Business Journal at the Who’s Who
Awards Celebration. The Who’s Who
Awards recognize individuals who are
committed to advancing their fields
and the community. The Closer award
recognizes an outstanding dealmaker.
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I am S.C. Business
Name: Tia Williams

Hometown: West Columbia, SC
Education/College: Bachelor of Arts in Psychology from Clemson
University; Master of Science in Urban and Regional Planning from
Virginia Tech; Certificate of Economic Development
Occupation: Owner/Operator of SERVEPRO® of Cayce/West
Columbia/Lexington
What’s your passion?
“I got my masters in urban planning after spending time on The Hill in
Congressman Joe Wilson’s office. I really saw the need for local, involved
community leaders. Being there made me realize I wanted to make a
difference on a local level. That’s where decisions really get made.”
What are you known for?
“At SERVEPRO, we have a family business. We have a lot of employees
who have been with us a long time. I am passionate about helping us
grow so that they can grow professionally and getting them plugged in.
And my faith is important to me. I want it all tied together. [I want to be]
making a difference and not just taking up space.”
What’s the best advice anyone’s ever
given you?
“My dad told me from when I was little to write down all my goals. I
thought it was not all that important. And then I really did try five years
ago writing down all my goals; where I saw myself in a year, five years,
ten years and twenty years out. It was hard to do. I do it every year now.
It takes a couple of hours to sit and think through it. Be intentional.”
What’s your secret to success?
“Really good people who hold me accountable and [with whom] I can
be extremely honest with. Having that rich community of people always
challenging me is probably the number one thing that’s helped me grow.
Also, being intentional. I used to get so excited about doing so many
different things. Prayer and focusing on what God designed me to be.”
Why did you return to South Carolina?
“I didn’t plan to come back to South Carolina [from Washington D.C.].
I really had to humble myself by committing myself to this area long
term. Everything just started working itself out after that. I got rejected
for thousands of jobs. I looked all over the country and the world.
I graduated at the worst possible time [in 2009] with an economic
development degree. Even though I had awesome job experience while
I was in school and [had] the best connections, it didn’t matter. It wasn’t
meant to be for me to go away and completely start from scratch. I
wanted to grow from the ground up and not have anybody’s help. I saw
what my strengths were and I saw where God could use me.”
I am S.C. Business because… “I have all the resources I need to
connect with other helpful and talented business leaders to unveil what
South Carolina has in store.”

CELEBRATING

YEARS
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my name is

oa Mt. Holly

formerly Alc

Say hello to Century Aluminum.
New name. Same dedication to the community.
The Mt. Holly aluminum smelter in Berkeley County has been a dynamic member of the community for the past 35 years.
Formerly Alcoa, the Mt. Holly plant was recently acquired by Century Aluminum and remains committed to improving the
economy, both locally and statewide. While the demand for aluminum grows, our employees continue to work hard both
inside the plant and throughout the community. Century Aluminum remains committed to the successes of Berkeley County.

ECONOMY: $800 million a year economic impact on the state of South Carolina
JOBS: our 600+ employees providing more than 3,700 direct and indirect jobs
SERVICE: our employees contribute 6,000+ hours of community service annually

