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B y T ed P itts
outh Carolina’s international presence continues to catapult companies into the
global marketplace. Today, more than 1,200 international firms have facilities
located in South Carolina, and the residual positive impact on home grown firms is
immense. Think about how many jobs follow headquarters like Michelin, Boeing,
Sonoco, Honda, Bridgestone, Bosch and BMW Manufacturing? Consider the impact
of our newest family members: Toray Carbon Fibers, Continental Tire, Giti Tire, Nephron
and adidas.
Here in the Palmetto State, we have a lot going for us, and I’m not just talking
about our great climate, miles of beaches or mountain peaks. We are the nation’s top
tire producer and exporter. We rank second in high-tech employment growth. And, we
are the world’s largest ATV producer. In South Carolina, we make things, and we make
them really well. The word is getting around. Yet as always, while we make strides so
do our closest neighbors in the Southeast, and we always have to be one step ahead.
Our port system is poised to be the deepest on the East Coast. In a world where
speed to market, seamless processes and flexibility are essential to international
commerce, our ports deliver. Charleston currently offers the deepest harbor in the region.
Deepening Charleston Harbor to 52-feet removes the tidal restrictions and opens our
port to the larger neo-Panamax container ships 24 hours a day. That is a global game
changer.
Governor Nikki Haley and our state’s policy makers are some of the best in the nation
when it comes to creating a landscape that is conducive for businesses to thrive, grow
and create jobs. We should always be improving our tax policies, tort climate, energy
and environmental landscapes.
The broader issue of workforce development requires a more evolved strategy and
long-term approach to ensure global competitiveness. From early childhood education,

reading adequately by the third grade, improving
high school graduation rates and ensuring that
post secondary graduates are truly ready for the
great jobs available; we have a lot of work to
do. State agencies and businesses are working
together like never before. Business leaders are
invested in ensuring we are “open for business”
by fostering a world class workforce.
Even though we are making strides in many
areas, we must improve the link between our
graduates and the skills they possess to fill critical –
and well paying – jobs in this state, especially as we
recruit international firms. We have to continue the
collaboration and measurements - from childhood
to adulthood - to ensure our students are ready for the future. Initiatives like Read to
Succeed, TransformSC, SC GEAR Up and the most recent Succeed plan put forth by
the governor will go on a long way to keeping South Carolina on the cutting edge of
workforce development and economic development.
We must continue to listen and work with our employers to improve our education
system and training. We must constantly be improving and building for an ever increasing
global future. I am reminded of the great Wayne Gretzky who said, “I skate to where
the puck is going to be, not where it has been.”
Ted Pitts is president and CEO of the South Carolina Chamber of Commerce.

Welcome to South Carolina!
Destination of Choice.
B y M ikee J ohnson

J

ust recently, Barbara Melvin, Chamber board member and senior vice president of
external affairs for the South Carolina Ports Authority met with our South Carolina
Chamber Small Business Council. Melvin shared with the group countless and fascinating
details describing our Port and its role within our state’s economic engine. Regardless
of your interest in international trade and shipping through our Port, everyone left that
meeting excited about our great state! I hope you will enjoy this issue of South Carolina
Business magazine and share in our enthusiasm.
Just last month, our magazine outlined the importance of workforce and
infrastructure in South Carolina. We talked about these two assets as invaluable areas
of focus for both our membership and all of our citizenry. With these efforts coupled with
our attractive geography, we have been quietly building the DESTINATION OF CHOICE
for foreign direct investment (FDI). Many in our state do not realize that South Carolina
is a destination of choice for global businesses. In 2013 alone, the state attracted more
than $2.3 billion in foreign direct investment capital projects that created over 2,600 jobs.
Since 2011, FDI projects have created more than 15,600 employment opportunities for
the residents of our state. We ranked first in per-capita job creation by foreign-owned
firms investing in 2012, according to the IBM-Plant Location International (IBM-PLI) Global
Location Trends report released in late 2013.
Companies decide to locate in South Carolina due to our experienced workforce;
training opportunities through the South Carolina Technical College System and the
highly regarded ReadySC program; proximity to major transportation infrastructure
and the Port of Charleston; access to markets throughout the Southeast; and the
state’s business-friendly environment. Most importantly, we are not finished. Just
recently, Governor Haley added to our arsenal of attractants with her announcement

of the Succeed SC program. This program will
demonstrate to companies around the globe that
our Departments of Workforce and Commerce,
our Technical College System and our Governor’s
office are marching in lockstep in attracting
businesses to South Carolina. This program will
further fuel our workforce in South Carolina and
distance us from our competition.
With a family business that has benefited from
the world of international commerce through
shipping our state’s home-grown Southern Yellow
Pine products around the globe, I celebrate South
Carolina as a destination for companies with a
global trade perspective.
Together we lead. Together we succeed.
Lastly, thank you for your support of the South Carolina Chamber of Commerce.

FROM THE CHAIRMAN

S

FROM THE PRESIDENT

Palmetto State Poised for International Stage

Mikee Johnson is the 2014-15 chairman of the South Carolina
Chamber of Commerce.
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South Carolina agriculture and
forestry industries have $41.7 billion
economic impact

A

recent study revealed that South Carolina agriculture and forestry industries have grown
23 percent since 2006 to have an annual economic impact of $41.7 billion and support
212,000 jobs.
“The news that agriculture and forestry mean tens of billions of dollars for our economy
and 212,000 jobs for our people is a real reason to celebrate,” said
Governor Nikki Haley. “We have invested in agribusiness and in our rural
areas, our farmers know we continue to have their back, and working
with Commissioner Weathers, we’re going to keep South Carolina on
the move.”
South Carolina’s diverse agribusiness cluster consists of 60 sectors
in the agriculture component and 29 sectors in the forestry component
– generating $41.7 billion total and $26.8 billion in direct output. In
aggregate, these sectors account for 9.1 percent of economic activity,
10.5 percent of the state’s workforce and $8.8 billion in labor income in South Carolina.

BMW’s export value
surges past $9 billion
making it the leading
U.S. auto exporter

B

MW Manufacturing Co. announced that the
export value of its passenger vehicles through
the Port of Charleston in 2014 totaled $9.2 billion,
confirming the company’s South Carolina facility as
the leading U.S. automotive exporter. According to
data from the U.S. Department of Commerce, this
accomplishment represents a 13% increase over
BMW’s 2013 value. In 2014, more than 260,000
vehicles were exported from its South Carolina plant,
over 70 percent of the plant’s total volume.
“Claiming the top spot for U.S. automobile
exports rounds out a very successful year for BMW
in South Carolina. With more than 364,000 units,
2014 was also a record production year for the
plant,” said Manfred Erlacher, president and CEO of
BMW Manufacturing. “Our company’s significant
contribution to the U.S. balance of trade strengthens
our position as the leading manufacturer of premium
vehicles for the world.”
BMW Manufacturing currently produces more
than 1,200 vehicles each day and is the exclusive
exporter of passenger vehicles to more than 140 global
markets. In 2014, the plant celebrated two decades
of production, announced a $1 billion investment and
production capacity increase to 450,000 vehicles that
will make the Spartanburg plant the largest BMW
plant in the world.
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Cox Industries, Inc. expanding
Orangeburg County operations

C

ox Industries,
Inc., a leading
manufacturer
and distributor of
treated outdoor
wood products,
is expanding its
operations. The
company is investing $11.2 million to expand and upgrade its facilities in Eutawville,
Bowman, Orangeburg and Branchville, S.C. The investment is expected to create 60
new jobs over the next five years.
Founded in 1954 and headquartered in Orangeburg, S.C., Cox operates 14
manufacturing facilities and more than 10 distribution yards east of the Mississippi
River. With operations in 10 states, the company employs more than 400 workers.

IBM, the University of South Carolina
and Fluor Corporation partnering to form
Center for Applied Innovation

T

he Center for Applied Innovation will provide
application services to both public and private
sector organizations across North America with
specialties in the areas of analytics and higher education
industry solutions. As part of the initiative, the
organizations will collaborate on tailored IT curriculums
and advanced analytic techniques for personalized
learning. The Center is expected to create 100 new jobs
over the next five years.
The collaboration is part of an ongoing effort to
expand student skills and understanding of applied
computing to meet the growing demand for highly
skilled IT professionals and business leaders. IBM and
USC will develop internship opportunities that better
link the classroom with career pathways. IBM will work
with the Darla Moore School of Business as well as
USC’s College of Engineering and Computing to team
with companies in the region on analytics solutions to
their most pressing business challenges.
As a partner in the Center, Fluor Corporation

- global leader
in engineering,
procurement,
fabrication,
construction and
project management
- will serve as a
strategic advisor,
providing insight into
emerging trends and
requirements that
will drive offerings delivered from the center. Fluor also
has a major operations center in Greenville, S.C.
The Center for Applied Innovation will initially
be located in existing facilities on USC’s campus and
is expected to move to a new office building in the
Innovista Research District anticipated to open in 2016.
The Center is modeled after IBM’s network of global
delivery centers.

University of South Carolina economists
release 2015 forecast

D

oug Woodward and Joseph Von Nessen, economists at the Moore School’s Division of Research, released their
annual economic forecast in late 2014. Job creation – the single best indicator of overall economic performance
– is expected to grow at 1.9 percent in 2015, mirroring the 2 percent job growth rate seen in 2014, according to
Woodward and Von Nessen.
“If you liked 2014, then you’ll like 2015,” Von Nessen says. “South Carolina’s economy hit its stride this year, and
we expect that trend to continue.”
The manufacturing industry continues to be a major economic driver in South Carolina, though job creation is now
shifting more toward the leisure and hospitality sector and the employment services sector, Von Nessen says.
“Consumers are in better financial shape this year. Households are carrying less debt, and their net worth has
increased,” Von Nessen says. “This means that consumers have more disposable income, which is increasing demand
for tourism-related industries, especially in South Carolina’s coastal regions.”
Energy prices, including the price of gasoline, also have declined dramatically in 2014, which is effectively a tax cut
for consumers and a generator of further economic activity, the two report.

20 Years of Building Healthy
Communities for South Carolina
This year, Select Health of South Carolina
is celebrating its 20th anniversary, which
demonstrates our strength, stability and
expertise in providing access to high
quality health care for South Carolinians.
Select Health serves nearly 350,000
members across South Carolina with
First Choice, the state’s first and largest
Medicaid health plan.

Building safe playgrounds across South
Carolina is an example of how we are
fufilling our mission. With the help of the
AmeriHealth Caritas Partnership, we’ve
now built three playgrounds across the
state:

Honored to be a “Best Places to Work
in South Carolina” company for seven
consecutive years, Select Health is driven
by our mission to help people get care,
stay well and build healthy communities.

• C.C. Woodson Community Center in
Spartanburg.

• Pinehurst Park in Columbia.
• Chicora neighborhood in North
Charleston.

To learn more about Select Health, visit
www.selecthealthofsc.com.

The Marcus Lattimore
Foundation partnered
with Select Health to
support the First Choice
Fit® playground in
Spartanburg.
2015_SCBusinessMagazine_marcus_7x10.indd 1
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Status: Exemplary

Young Desmond Brown interviews his teacher about Homework Centers
B y P enny D elaney C othran , apr

C

an a few hours spent after school learning new
life skills, study skills and exploring technology
make a profound impact on your life? The answer is yes!
But don’t take my word for it. Meet Desmond Brown,
a fifth grader at Carver Lyon Elementary in downtown
Columbia. Desmond agreed to interview his afterschool
teacher, Vivian Hernandez, who spends three afternoons
each week (after tending to her fourth grade class at
Carver Lyon) with a group of 28 students helping them
read better, learn better and explore the world just
outside their neighborhood. Ms. Hernandez is the lead
teacher for the South Carolina Chamber of Commerce
Homework Center sponsored by SCE&G.
First, Ms. Hernandez had a few questions for her
young counterpart.

Hernandez: Desmond, how long have you
been a part of the Homework Center?
Brown: I’ve been here three years now. I’ve been
having a lot of fun here. I’ve been enjoying the field trips,
and how it helps me with my homework, and all the
activities we get to do here. My grades are better and I’ve
been turning in my homework. And I’ve been traveling
to places I’ve never been to before, like Charleston and
Charlotte. I liked the puppet theater and Discovery Place.
Hernandez: When we first met you, you were
“Met [Requirements for standardized testing].”
What’s your status now?
Brown: Exemplary. Say that again? EXEMPLARY!
Hernandez: Do you think the Homework
Center has helped you move forward?
Brown: [Nods] A lot! We get 30 minutes to do
our homework. Then we get 30 minutes to have a little
activity time, like reading on the Nooks. The Nooks are
pretty fun. I feel like I’m in the story.
Hernandez: Do you like our Zumba and our
exercise?
Brown: Yeah. When we exercise, it’s pretty fun.
Hernandez: How about the supplies?
Brown: Thank you for all the electronics. It helps us
to study and improve our reading skills. And we can save
our stuff on our jump drives. Thank you, SCE&G.
Do you think the Afterschool Center keeps you
out of trouble?
Brown: Yeah, pretty much. I would recommend this
program to my brother. He said he was trying to improve
his skills to come and join this Afterschool too because
he was really jealous of all the fun activities and how we
get our stuff done. When he doesn’t go to Afterschool,
he has to waste his time doing homework outside at
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home. When he’s done
with his homework, he
has to go to bed. He has
to really find time. Because
at Afterschool, you get
everything done, and when
you come home, you can
play outside.
What do you want
to be when you grow
up?
Brown: I really want to
create games. I never would
have accomplished all this if
I didn’t go to school and
Afterschool.

Desmond Brown and Vivian Hernandez.

Then, Desmond had the opportunity to interview
Ms. Hernandez.
Brown: How long have you been a part of the
Homework Center?
Hernandez: Six years. I wanted to do something
different and out of the box. So that we wouldn’t upset
the flow of the school day, we always take our trips on
Saturdays.
Brown: Have you enjoyed working with
Afterschool?
Hernandez: Yes I have. I’ve enjoyed working with
the second grade through the fifth grade, because I see
the fifth graders bonding with the second graders and
helping them out.
Brown: Do you have a special story to share?
Hernandez: March is one of my favorite months
because that’s Women’s History Month. We have
permission to take 21 of the girls to a Mother/Daughter/
Sister/Sister event. We don’t take the fellas. We just take
the girls. And our girls dress up! They put on their white
gloves. And we show them etiquette and manners. It is
really a highlight, so much so that another group that
is forming here at this school wants to join us and go
with us. They think it’s neat that we bring culture to these
young ladies, rather than stopping by McDonald’s and
saying, “To go, please!” We use our table manners. We
have Dr. Henry who’s coming in to show them the place
setting, and what to do and how to pass. And how to
take some for yourself and leave some for the others.
Because, in the hustle and bustle of the school day and
the work day, parents don’t get a chance to sit down to a
traditional meal to eat. I promised the boys I’ll take them
somewhere.

28 students are enrolled in the South Carolina
Chamber of Commerce Homework Center at
Carver Lyon Elementary School.

Brown: Everybody’s equal in here!
Hernandez: That’s right. Everybody’s equal.
Ms. Hernandez added that of the 28 students, about
16 are now on the honor roll. One of the girls made the
Principal’s Honor Roll, which is all “A”s. “We cannot give
them money, but they’re gonna get their paycheck, little
by little,” smiles Ms. Hernandez.
Penny Delaney Cothran is the multimedia manager at
the South Carolina Chamber of Commerce and editor
of South Carolina Business.

Infrastructure funding must get on track
B y B rian N ewman

A

t Honda of South Carolina, ‘Adventure isn’t paved.’
Our team is in the business of manufacturing ATVs
and side-by-side four-wheel products utilized for work
and recreation. Although our products are not designed
nor intended to navigate South Carolina highways, I
know our Honda four-wheel products are built more
sufficiently to bounce over broken pavement, potholes
and low shoulders than citizen’s on-road vehicles.
You see, the roads and bridges in South Carolina
are in great need of repair, and it’s time our public policy
leaders took action. When companies like Honda look to
expand, sound infrastructure is on the top of the “must
have” list. South Carolina is making such great strides in
the economic development puzzle, but we must not leave
the critical infrastructure piece out.
We must look at all options available to fund our
roads and bridges. South Carolina invests fewer state
dollars per mile than any other state. Nearly all 50 states
substantially augment their highway programs with other
dedicated non-fuel tax revenues. We should take note.
A new study by United Van Lines found that South

Carolina ranks No. 2 in
the percentage of people
moving in versus moving
out. Compound that
with the fact that we
have the fourth largest
state maintained highway
system in the nation. As
we continue to underfund
our infrastructure, I am
concerned our suppliers
may begin to incur
damage not only to their
transport vehicles, but
possibly even damage to
parts being transported.
South Carolina invests fewer state dollars per mile for infrastructure than any
Furthermore, Honda is
located where it is because other state.
Brian Newman is president of Honda of South Carolina
of the I-20 and I-95 infrastructure. Achieving a sustainable
Manufacturing, Inc. in Timmonsville, South Carolina.
funding mechanism for infrastructure must be a top
priority for public policy leaders.

Improving Health: Celebrating 20 Years of Select
Health of South Carolina
B y M ichael S aia

T

wenty years ago, J. Michael
majority of our
and passionate teammates,
Jernigan’s vision to help those
First Choice remains
members are
serving members, providers and
most in need became a reality when he
children, and we’re
communities statewide. Associates
the
highest,
nationallyfounded the state’s oldest and largest
passionate about
often cite a mission-focused
ranked health plan for
Medicaid managed care organization,
keeping them
environment as a major reason that
Select Health of South Carolina. Select
Select Health has been recognized
South Carolina Healthy healthy.”
Health contracts with the South
First Choice
as one of the “Best Places to Work
Connections
on
the
Carolina Department of Health and
remains the
in S.C.” for seven consecutive years.
National Committee
Human Services (SCDHHS) to provide
highest, nationallySelect Health continuously
Medicaid services across all 46 counties
ranked health
works to be responsible stewards
of Quality Assurance’s
through its First Choice health plan.
plan for South
of state and federal funds through
(NCQA’s) Medicaid
In 1995, Jernigan, originally from
Carolina Healthy
member education, preventive care
North, S.C., used his background in
Health Insurance Plan
Connections
and effective disease management.
health care administration to assemble
on the National
In 2014 alone, the company helped
Rankings 2014–2015.
J. Michael Jernigan
a team of dynamic leaders who shared
Committee of
the state save $115 million in health
his personal mission to help people
Quality Assurance’s
care costs. The estimated cost
get care, stay well and build healthy communities. Their
(NCQA’s) Medicaid Health Insurance Plan Rankings 2014– savings since 2010 totals $379.9 million.
collective passion for improving population health led to
2015. In addition, Select Health was recognized by NCQA
Looking forward, Select Health has the strength,
the birth of First Choice, which managed the care of 99
as an “early adopter” of its Multicultural Health Care stability and expertise to lead South Carolina Medicaid
members in 1996. Today, children comprise more than
Distinction standards in 2010. The next year, it became managed care into the future, ensuring high quality, cost80 percent of the plan’s 340,000 members.
one of the first seven health plans in America to formally effective health care.
“First Choice members receive the attention and
receive this prestigious accolade. First Choice is currently
high-quality health care they need and deserve,” said
one of eight Medicaid plans in the country and the only Michael Saia is senior media relation specalist at
Jernigan, president and CEO at Select Health and regional
one in South Carolina to hold the distinction.
SelectHealth of South Carolina.
president for the AmeriHealth Caritas family of companies,
First Choice membership growth goes hand-inone of the nation’s leaders in health care solutions for
hand with job creation. Select Health associates have
the underserved and chronically ill. “An overwhelming
developed into a workforce of more than 400 dedicated
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Community colleges training
baby boomers for new careers:

Why employers should pay attention
B y M ary S ue V ickers

T ri - C o u nt y T echnica l C o l l e g e F o c u ses o n
Geriatric N u rsin g and is N o w E x pandin g

T

ri-County Technical College in Pendleton re-trains plus 50 adults to embark on new
careers as geriatric nursing assistants. This project has helped create new purpose
for a workforce pool of committed and stable older workers. It also serves a substantial
need in the region for more workers to assist as caregivers to an aging population.
Local health care facilities are regularly interviewing and hiring directly out of this
training program. And the college is working to expand its efforts. The college is moving
forward with consideration of using lessons learned into other college programs that
appeal to plus 50 adults.
P iedm o nt T echnica l C o l l e g e C o nnects B ab y
B o o mers with H ea l thcare T rainin g

P

iedmont Technical College in Greenwood is also involved with the Plus 50 Encore
Completion Program. The college hopes to add more new students over the age
of 50 in health science and nursing degree and certificate programs in 2015 as part of its
commitment with other campuses throughout the Lakelands region of South Carolina
to provide students of all ages a clear path to high-demand careers.
“We are excited to be part of the national effort to share these opportunities
with students in this population,” said Janean Reish, Piedmont Tech’s Plus 50 program
coordinator. “We offer many paths to a career in health care, and it’s never too late to
get started.”
8 | S o u t h C a r o l i n a B u s i n e ss

Nancy Turner of
Batesburg is in her
second semester of
Piedmont Technical
College’s associate
degree in nursing
program. In partnership
with the American
Association of
Community Colleges,
the college hopes to
assist in connecting more
students like Turner
with rewarding careers
in healthcare through
the Plus 50 Completion
Program.

The Plus 50 program
at Piedmont Tech offers
participants high quality
training in fields such as
cardiovascular technology,
nursing, pharmacy
technology, occupational
therapy, surgical technology, veterinary technology and more. These programs generally
have good job placement rates, excellent potential for growth in job availability over the
next 10 years and provide students with careers that pay.
“We live in a time when the health care industry is booming,” said Ray Brooks,
Piedmont Tech president. “And the momentum for growth in these fields is expected
to continue. We offer an affordable path into these careers through an education that
is adaptable to the needs of each student.”
Piedmont Tech is a good place for students who are looking for an education that
works with their schedule. The college offers easy access to facilities and resources,
flexible course schedules, long- and short-term programs and a wide range of online
and distance learning opportunities.
To share these benefits with baby boomers, Piedmont Tech has taken several steps
to increase awareness of these program and their benefits, in line with AACC’s best
practices for colleges serving plus 50 adults.
The college began planning for this initiative by forming an advisory committee
made up of staff from across the college and representatives from area businesses. In
addition, several awareness events have been held to connect with potential participants,
including information sessions at each of the college’s seven campuses and a health
science careers showcase. The program coordinator and other college staff have also
promoted the program through partnerships with area businesses and organizations,
as well as through local media outlets.
Their efforts have borne fruit. In the fall of 2014, there were 52 students above the
age of 50 enrolled in health-related programs at Piedmont Tech.
“We are planning additional information sessions and workshops to connect
with this group of students,” said Reish. “We look forward to growing this
population in 2015.”
For information on the Plus 50 program at Piedmont Tech, contact Janean Reish
at 864-941-8720 or reish.j@ptc.edu. Information is also available at ptc.edu/plus50.
Mary Sue Vickers is the director of the Plus 50 Initiative at AACC.

Courtesy of piedmont technical college

T

he fastest growing segment of the American labor market is the baby boomer
– people born between the years 1946 and 1964. These valuable workers are
prized for their hard work ethic, can do attitude, high job satisfaction rates,
sense of pride in their work, loyalty to their employers and desire to make a difference.
Since 2008, the American Association of Community Colleges (AACC) has worked
through its Plus 50 Initiative to help more than 130 community colleges nationwide
provide services and support for baby boomers going to college to train for new careers.
And employers should take note.
Plus 50 workers bring employers the value of experience. They tend to be hardworking, punctual and committed to delivering results for their employers. They are ideal
employees, and our programs at community colleges in South Carolina and around the
country bring their skills up to date and train them for careers.
Two colleges in South Carolina are active in AACC’s Plus 50 Initiative. Tri-County
Technical College and Piedmont Technical College are part of the Plus 50 Encore
Completion Program, which aims to train 10,000 baby boomers through 100 colleges
to earn degrees or certificates in high-demand fields of healthcare, education and social
services.
So how do you find baby boomers and recruit them for your company? If you are
working in healthcare, education, social services, or another field, talk to the community
colleges in your area.
As public institutions committed to serving communities, community colleges
want to work with area employers to match job training and certifications to their
requirements, and they also want to provide effective education and training programs
for people of any age in the community.
When students exit college with the skills and certifications employers need, it’s a
win-win. Students get hired, and employers don’t have to expend valuable time and
money on retraining employees or engage in costly efforts to recruit qualified workers
outside the area.

Industry. Powered by Duke Energy.

Providing reliable energy at a fair price is only part of what we
do. We’re developing powerful solutions to help companies
become more efficient and competitive – today and tomorrow.

www.duke-energy.com

The Darla Moore School at 40
B y K endall R oth
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R AFAEL VI ÑO LY AR CHI TECTS

I

t’s well known throughout the state that the University
of South Carolina’s Darla Moore School of Business is
home to one of the world’s leading international business
departments. What may be less well known is the role the state’s
business community played in establishing international business
as a center of excellence at the Moore School—and how local
business leaders’ early support for an internationally focused
curriculum at the state’s flagship business school continues to
pay dividends for South Carolina’s economy.
Today, as an increasingly global marketplace has led many
business schools to offer international business education, it
can be hard to remember how new IB is as a distinct field of
academic study. In the late 1960s, when a group of South
Carolina’s business leaders surveyed the local economic landscape
and realized how dependent our state’s well-being was on
international trade, business education consisted almost entirely
of training in key areas of functional expertise, such as accounting and finance. But USC
Business Partnership Foundation leaders like William Close, Buck Mickel, Jim Self, Wilbur
Smith and Hootie Johnson realized that a robust pool of local managers who understood
how to work effectively across national boundaries would make South Carolina an
attractive place for international firms to do business.
What followed was a textbook case on how the business community and the
academic community can join forces for their mutual benefit. The Business Partnership
Foundation raised money to build the Moore School’s capacity to educate international
business leaders and scoured the globe to find leading faculty who could establish an
international business program. The school also identified faculty among its ranks who
understood the potential impact and importance of IB education in South Carolina, and
invested in their international development.
By the early 1970s, a strong faculty was in place, and in 1974 the school launched
its innovative Master of International Business Studies (MIBS) program. Distinguished by
both its strong internationally oriented curriculum and its extensive study abroad and
language requirements, the MIBS program dramatically reimagined graduate business
education.
Over the next few decades, even as more and more business schools recognized the
need to internationalize their curricula, the MIBS program—renamed the International
MBA in 2002—remained one of the world’s best. Currently ranked the No. 1 MBA
program in the nation for international business by U.S. News & World Report, it has been
ranked in the top three every year since the rankings began 25 years ago. The Moore
School’s undergraduate international business major is also ranked No.1 in the nation,
and has been since its inception.
Today, MIBS and International MBA graduates work in all 50 states and in more
than 80 countries. But many have remained in South Carolina – and their impact on
the state’s economy has been considerable. In the 1960s, when local business leaders
first identified a need for strong international business education, South Carolina’s three
largest industries were textiles, agriculture and tourism. Today’s manufacturing economy
is very different. As the state’s textile output began to decline, an influx of investment
from multinational companies like Michelin and BMW created thousands of new jobs,
while agribusiness has also evolved to ship Palmetto State harvests to markets around
the globe.
International companies have found South Carolina hospitable for a variety
of reasons, including transportation hubs and a skilled workforce. But multinational
companies in South Carolina such as Daimler Trust, Deutsche Bank, ING Financial and
Nan Ya Plastics also benefit from the availability of business managers who understand
how to work effectively with people from all over the world. Large international
companies require managers with a unique set of talents: not only strong functional
skills but also the cultural and social skills needed to adapt quickly to different perspectives,

contexts and environments, and a willingness to relocate to other parts of the world as
their careers progress.
All of these qualities are hallmarks of Moore School graduate and undergraduate
international business alumni. Even as our curriculum has evolved over time to reflect
the changing needs of the business community, our emphasis on extensive international
experience and our focus on developing a more sophisticated understanding of the
social, political and cultural context in which business gets done have not changed.
Today, most business students explore international business in the classroom. But Moore
School students live it—typically for very significant periods of time.
As our students and alumni study, intern and work abroad, they become
ambassadors not just for the university but also for the state of South Carolina and the
talent it produces.
That’s why we at the Moore School continue to build our international business
programs and to infuse an international perspective across our curriculum. The recently
developed “double-degree” options in our Master of International Business (MIB)
program allows the select students who qualify to earn masters degrees both from the
Moore School and from some of the world’s top business schools, such as ESCP in France,
University of Mannheim in Germany and Bocconi University in Italy. The MIB program
also brings talented students from around the world to the Moore School, making it a
nexus for future international business leaders.
Likewise, our No.1-ranked undergraduate international business program attracts
top students from all over the nation. This program now offers several tracks that allow
students to study at both the Moore School and at elite partner universities in places such
as China, France, Chile and Brazil. These students emerge with a built-in global business
network, advanced language skills and the in-depth understanding of the international
business environment that only comes from an extended time abroad. They provide a
strong talent pool for South Carolina-based companies doing business internationally.
A recent academic study found that 86 percent of U.S. managers believe their
overall business would increase if more international experience was available among
their staff, and more than 50 percent of U.S. businesses identify foreign language skills
and an appreciation for cross-cultural differences as important skills for their employees.
These are precisely the skills that set so many Moore School graduates apart from their
peers. And if past history is any guide, South Carolina will continue to benefit from
its business leaders’ early investment in international business education for years to
come.
Kendall Roth is the chair of the Sonoco International Business Department and
Senior Associate Dean for International Partnerships at the Darla Moore School of
Business, University of South Carolina.

LEGAL SOLUTIONS FOR
THE GLOBAL MARKETPLACE
With more than 30 lawyers in Charleston and
an extensive global platform, we have assisted
leading national and international businesses
in connection with their interests in South
Carolina and across the globe.
We are fluent in the local legal landscape and
offer a fully integrated platform to handle our
clients’ most complex matters worldwide.
K&L Gates LLP. Global legal counsel here in Charleston
and across five continents. Learn more at klgates.com.
Walker Coleman, Administrative Partner
134 Meeting Street, Suite 200
Charleston, SC 29401

Meet South G
Carolina
Speaker of the
House
Jay Lucas

rowing up in the small town of Hartsville, S.C., House Speaker
Jay Lucas learned early on that success requires hard work and
dedication. Born to Bobby and Shirley Lucas, Jay understood the
importance of personal responsibility – a trait that would lay a firm foundation
for his life in public service.
A proud Gamecock, Speaker Lucas received his bachelor’s degree in political
science in 1975, graduating Phi Beta Kappa. He also received a master’s degree
in public administration in 1981. Upon graduation, Lucas immediately went to
work as the financial director for the City of Bennettsville prior to working as
the county administrator for Fairfield County. Having high hopes of eventually
practicing law, Lucas applied this valuable work experience and knowledge to
his future education.  
Jay Lucas received his law degree from the University of South Carolina in
1988. He graduated third in his class and was the managing editor of the South
Carolina Law Review. He served as the Darlington County attorney and a City
Judge for the City of Hartsville before becoming a partner with Lucas, Warr and
White in downtown Hartsville in 1994.
When former state Representative Michael Baxley retired in 1998,
Lucas took the opportunity to fulfill another life-long goal and run for office.
Given House District 65 had not been represented by a Republican since
Reconstruction, Lucas knew his
election would be an uphill battle.
South Carolinians and job
Based on his performance in this
creators looking to relocate or
election, Lucas earned the nickname
“Landslide Lucas” from former
expand in the Palmetto State have
House Speaker David Wilkins because
made it abundantly clear that we
he won by a mere 32 votes. Lucas
currently represents portions of
must fix our roads. The House has
Darlington, Kershaw, Lancaster and
prioritized this issue and we will
Chesterfield Counties.
After serving several terms in
continue to work with Governor
office, Lucas was elected chairman
Haley on a responsible, long term
of the Darlington County Republican
Party. In November 2010, his
solution to this problems.
colleagues in the House elected him
– Jay Lucas
as Speaker Pro Tempore. Rep. Lucas
never dreamed that this position would give him the opportunity to eventually
become Speaker of the South Carolina House of Representatives.
Jay Lucas believes that he has a responsibility as Speaker to enact reforms
that will better the lives of all South Carolina families. Throughout his years
in public service, he has become the proud recipient of several prestigious
awards. Earlier this year, he received the David Wilkins Award for Excellence in
Legislative Leaderships from the Riley Institute and the Jimmy Howard Newsome
Signature Award for his contributions to public education in Darlington County.
Also, he has been recognized by the Mental Health Association; South Carolina
Chamber of Commerce; South Carolina Department of Parks, Recreation and
Tourism; South Carolina Solicitors Association; South Carolina Farm Bureau; and
the Institute for Child Success.
Lucas is married to Tracy Ann Deglman, a dental hygienist who continues
to offer him strength and support in every endeavor. They have one son, Will, a
recent graduate of the Virginia Military Institute who is currently working on his
master’s degree at North Carolina State University.
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Cross-Sector Collaboration Drives
Economic Competitiveness
B y A nn M arie S tieritz

B e g innin g

B

eginning in the 1980s, South Carolina faced a new
economic landscape. The world became smaller
with the rise of digital technology. The economy became
global with the rise in competition from countries offering
lower taxes and lower wages.
Business leaders, along with leaders from the
public, non-profit and academic sectors, looked for
new approaches to leverage our state’s unique mix of
strengths and challenges. In 2004, this group formed the
South Carolina Council on Competitiveness to coordinate
efforts positioning the state in the new global landscape.
P r o g ress

I

n the 11 years since, South Carolina progressed to a
more competitive position. The state weathered a
national recession and emerged as a leader in the US
manufacturing renaissance. The Inland Port opened to
great success, and the state made a commitment to the
deepening of the Port of Charleston.
The South Carolina Department of Commerce
created the state’s first Office of Innovation to support the
growth of our entrepreneurial eco-system. SmartState™
Centers of Economic Excellence attracted world-class
talent and discoveries to our state’s research universities.
The SC Council on Competitiveness is proud to
have played a role—always in collaboration with our
partners—in these bellwether achievements. As we look
ahead to the next decade, there are more opportunities
for South Carolina to progress.
The aerospace industry cluster has amassed over 450
private sector businesses and is uniquely positioned to
become an economic powerhouse in our state. Large

firms like Boeing and Lockheed Martin
Lexington District 4 Early
Coming together
anchor the cluster, but 95 percent of
Childhood Center in Swansea is a
the cluster’s growth has originated
full-day Montessori model for three-,
is a beginning,
in small businesses. Aerospace
four- and five-year-olds. The school was
staying together
employees receive $71,000 average
able to increase parent participation
is progress, and
total compensation, and these jobs
over 1,000 percent, and their students
working together is showed increases in motor and
are being created at the same rate as
automotive jobs following the arrival
concept skills, as well as increases in
success. – Henry Ford
of BMW.
reading and math progress.
In partnership with the Department of Commerce,
Whittemore Park Middle School in Conway received
the Council is creating connectivity and building
national recognition for their blended learning model.
infrastructure within the aerospace cluster. The Council’s
Twenty-two sixth graders mastered math standards
staff visits existing businesses to capture their needs and
early and moved on to seventh grade math. Students
uncover potential expansion opportunities. A series of
exceeded the district’s reading and math growth targets,
networking events connects aerospace businesses with
and MAP test scores rose in all groups every quarter.
one another and with the state’s competitive assets.
In Walterboro, 80 ninth graders were immersed in
The result will be increased efficiency, productivity and
project-based learning at Colleton High School. Discipline
innovation within the industry.
referrals decreased by 90 percent, and there were 74
As the Council takes a cross-sector approach
percent fewer failures due to absences. The average
to develop the emerging aerospace cluster, we also
reading level of students increased by two years in just
convene cross-sector leadership to develop the state’s
nine months’ time.
workforce. South Carolina’s public education system
TransformSC creates a connectivity and infrastructure
has traditionally operated separately and without input
within education that increases efficiency, productivity
from higher education and the business world. The result
and innovation, just as cluster development does for
is that students are not adequately prepared for higher
industry clusters. Continued business engagement
learning and careers: 41 percent of high school graduates
ensures alignment with the ever-changing economic
enrolling in technical college require remediation.
landscape. With continued cross-sector engagement,
This lack of alignment began to change when the
TransformSC has the potential to scale innovation
state’s business leadership (working through the South
throughout the public education system.
Carolina Chamber of Commerce) and education
leadership (working through the South Carolina
S u ccess
Association of School Administrators) developed a
shared vision of the “Profile of the South Carolina
usiness leadership has been crucial to South
Graduate.” This group formally organized under the
Carolina’s success and remains a critical factor in
SC Council on Competitiveness as “TransformSC” in
advancing the competitiveness of our industries and
2012 and organized a
our citizens. Yet, in the words of Henry Ford, “working
network of 37 schools
together is success.”
to participate.
The SC Council on Competitiveness has become a
The Profile
place for the private sector to collaborate with the public,
acts as a guide
academic and non-profit sectors on practical solutions
for TransformSC
to long-term economic problems. It is with continued
schools to build the
engagement of all sectors that South Carolina will
knowledge, skills and
compete in the economic landscape of the 21st century.
characteristics students
need to be competitive
Ann Marie Stieritz is the president
in higher learning and
& CEO of the South Carolina
careers. Schools are
Council on Competitiveness.
beginning to see
For more information, visit
exciting results after
sccompetes.org.
just one year, without
regard to challenges
such as rural location
and poverty index.

B

s c c h a m b e r. n e t | M a r c h / A p r i l 2 0 1 5 | S o u t h C a r o l i n a B u s i n e ss | 13

NLRB’s quickie election ruling
B y M ichael D. C arrouth , E squire and R eyburn W. L ominack , III, E squire

A

s expected, the National Labor Relations
Board (NLRB) closed out 2014 by issuing
its final rules to expedite union elections.
These rules, commonly referred to as the “quickie” or
“ambush” election rules, will dramatically reduce the time
between the date a union files a petition for an election
and the vote. Currently, the new rules are set to take
effect on April 14, 2015. With this deadline approaching,
it is important for employers to understand how they
and their employees could be affected by the new rules.
More importantly, employers need to understand what
steps they should take to ensure their employees make
an informed decision in the event they are faced with a
union organizing a campaign under the new rules.
H o w Uni o n E l ecti o ns W i l l
C han g e

T

he new election rules shift the playing field by
allowing unions to take advantage of modern
communication methods to have faster and more
effective pre-vote contact with employees while limiting
the time employers have to share facts that would
allow employees to make an informed decision on
unionization. For example, the current average time
between the filing of a petition for an election and the
vote is 38 days. It appears the new rules will reduce this
down to around 25 days; but, in a worst case scenario,
it could be as short as 12 days. Below are highlights of
the most significant changes contained in the new rules:
Statement of Position: Once a union files a
representation petition, the employer must file with the
NLRB and serve the union a Statement of Position setting
forth the employer’s position on a variety of pre-election
issues, including the propriety of the Board’s jurisdiction
over the employer, the appropriateness of the petitionedfor unit and the existence of any election bars. If the
employer intends to contest the eligibility of any employee
to vote, the basis for that contention must be in the
Statement of Position. Additionally, the employer must
include with the Statement of Position a list of the full
names, work locations, shifts and job classifications of all
individuals in the proposed unit, and a separate list of the
full names, work locations, shifts and job classifications
of all individuals the employer contends must be added
to the proposed unit to make it an appropriate unit. The
Statement of Position generally will be due seven days
after receiving notice of the petition.

14 | S o u t h C a r o l i n a B u s i n e ss

Voter Email Addresses and Phone Numbers:
Employers will have to provide unions with available
personal email addresses and telephone numbers for
all eligible voters, which will presumably facilitate more
effective union communications earlier in the process.
Limited Pre-Election Hearings: The only issues
to be addressed during a pre-election hearing will be
those necessary to determine whether an election should
take place. Disputes over voter eligibility and inclusion in
the voting unit will typically be deferred until after the
election, at which point they will only be resolved if they
could have an impact on the election results.
Post-Hearing Briefs: All parties will be permitted
to argue their positions at the hearing, but the NLRB will
have broad discretion to decide whether post-hearing
briefs will be allowed.
Election Not Stayed Pending Review of
Regional Rulings: The parties may seek review of
all representation-case rulings in a single post-election
request. The election will typically proceed as scheduled
notwithstanding requests that the Board review preelection decisions by a regional director.
Le g a l and Le g is l ative
C ha l l en g es

A

t the time this article was prepared several legal
actions had been filed and were progressing
through the federal court system. Generally, these
lawsuits are asking the courts to vacate the new expedited
election rules because the significant shortening of preelection hearings and changes to the review process are
inappropriate under the federal labor law, and because
the new rules effectively eliminate the free speech rights
of employers. In addition to lawsuits, legislative challenges
have been considered by congressional Republicans. It
is difficult to predict whether these challenges will be
successful or not.
W hat E mp l o y ers C an D o

A

nticipating that the new rules will be vacated by
legal or legislative action is not a wise strategy.
Instead, employers should prepare for potential union
organizing efforts and elections now, assuming the new
rules will take effect April 14. Some basic steps include:

Emails: Consider suspending the collection of personal
email addresses absent compelling business reasons.
Communications: Evaluate current communication
plans to ensure they are effective in keeping employees
informed and gathering information from employees.
Employee Involvement: Determine if employees
have sufficient input regarding their jobs and the
workplace.
Eliminate Treatment Issues: Employees turn
to third-parties when they have concerns over a lack of
fairness and consistency in the workplace. Employers
need to identify and resolve these issues while they have
the benefit of time.
Identify and Train Management: Identify
and train statutory supervisors on recognizing the early
warning signs of union activity. Managers and supervisors
need to know what they can and cannot do in response
to union activity.
Ensure Legal Compliance: Review work rules and
practices to ensure compliance with federal labor laws.
Know Your Unit: Evaluate all job classifications to
understand potential unit inclusion/exclusion issues and
understand how a union may target them.
Confirm Campaign Strategy: Prepare a detailed
plan for how communications will be handled during an
ambush election.
If the new election rules survive the current legal
challenges and take effect on April 14, undoubtedly they
will drastically slant the playing field in favor of unions.
Unfortunately, employers who adopt a wait-and-see
approach may find themselves too far behind to catch
up. However, with effective planning and preparation,
employers can put themselves in the best position to
limit how the new rules negatively impact them and
their employees.
Mike Carrouth is a Certified Labor and Employment
Specialist and partner in the Columbia office of Fisher
& Phillips LLP, a national labor and employment law
firm representing management exclusively. Reyburn
Lominack is of counsel in the Columbia office of Fisher
& Phillips LLP.

Bank of America is honored to support South Carolina
Business
Like individuals, businesses are members of the community. The most extraordinary enterprises
take this connection to heart, investing important resources to help their neighborhoods grow.
Bank of America is honored to support South Carolina Business for active community
involvement and playing a vital role in advancing the public good.
Visit us at bankofamerica.com/local
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Women‘s Distribution Services, Inc.

Jennifer Maier

2015 March~April Profile
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A

B y P enny D elaney C othran , apr

PO R TR AI T B Y SANDY ANDR EW S

lways moving. When Jennifer Maier, CEO of Women’s Distribution Services, Inc., is asked where she’s
from, she declares she was a military child and has lived all over the United States and Europe, claiming
no one city or country home. She’s a woman of the world. When pressed, she claims Montgomery,
Alabama as her birthplace – making her a Southern girl of a different stripe. Her colleagues would describe her as “direct, concise… and always moving.” There’s a popular saying that “Well behaved women seldom
make history.” So, put on your pink hard hat because Jennifer Maier is making history.

A worldly woman

2015 March~April Profile
Women’s Distribution Services, Inc.

J

ennifer Maier didn’t know what she wanted
to be when she grew up, but she always
knew she wanted to travel. “I didn’t have an
aspiration of one profession or another. I liked
dealing with different people and different cultures.”
“As a military child, you have rules to follow. And
sometimes I didn’t always follow the rules, because
these other cultures weren’t following these rules. It
caused me some grief,” recounts Maier. “It allowed me
as an adult to think outside the box. So I look at it as a
positive.”

at every WDS location, Maier has a
face book-style cheat sheet posted
to the wall that lists all her hundreds
of employees at every location
and every warehouse in the WDS
family. And a warm and loving
family would be exactly how you
would describe this organization,
complete with its annual Christmas
party where all associates fly to
one location to celebrate with their
leader and with one another.

A S t u dent o f the W o r l d

“B

ecause we were a military family, and moving
around, we got to experience different cultures.
For me, it was fascinating: the way different people
live and what they eat and what games they play.” A
lover of English, art and culture, “I just gravitated to that
different lifestyle.” As a young American student in the
military schools in Germany, her teachers guided her
into leading her school as class president.
In her career migration, Maier landed at a company
that had several contracts from the U.S. Department of
Energy and the
Department of
Defense. She
supported data
collection that
involved security
training for
field operations
that practiced
attempted
security
breaches. Data
analysis allowed
Maier to see the
many aspects
of an operation
from the tiniest
detail up to the
total picture. It
gave her the skills she needed to one day run Women’s
Distribution Services (WDS), which specializes in
inventory management, warehousing and distribution,
sourcing, vendor consolidation and data management
for top name companies like McDonalds and Walmart.
At her warehouse in Newnan, Georgia, and probably
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W h y S o u th
C ar o l ina ?

“S

outh Carolina has become
very adept at welcoming business. I am part of
that chain that’s benefitting.” When her father retired
from the military, he settled in North Carolina. Maier has
called South Carolina home for a number of years, and
that’s where she established her new business in 2007.
She also loves the people in South Carolina. “I don’t
plan to live any further north,” she says.
In the beginning, Maier had just taken some time
off from her career following a move and a stint caring
for her aging parents when she and her husband
settled in Lake Wylie. “After about a year at the lake,
I realized I was bored. [I] decided to start a business
selling a product that was recycled and green which
is heavily used in manufacturing called chipboard. It’s
used in everything. So I became a Certified Women
Owned Business selling this one product out of my
house. Fast forward seven years and here I am with 21
locations [in the U.S. and Canada,] selling to Fortune
500 companies.”
D o n ’ t B e A fraid t o F ai l

“B

eing a woman in the warehouse was not the
norm,” she says. For much the same reason she
named her company Women’s Distribution Services,
Maier has wrapped herself in her femininity and
distinguished herself from her competitors by donning
a pink hard hat (which she now sells to her customers,
among other things). She’s had the WDS pink hard hat
trademarked. “It’s marketing gold,” she smiles as she
affixes a GoPro camera to the top of the hat as a promo
gag at conferences she attends.
On the day of her shoot for this article, Maier

made sure to have every member of the crew don a
pink hard hat and pose for a social media selfie. Of
her many charities, which include everything from a
Ronald McDonald House golf tournament to Habitat
for Humanity’s Women’s Build Day, breast cancer
awareness campaigns fit quite well with the
pink hat ensemble. And for every photo
submitted of someone wearing the WDS
pink hard hat, WDS will donate $1 to
the Warriors 4 Warriors Foundation.
Along the way, the best piece of
advice anyone ever gave her was not to be afraid to
fail. Luckily, it was Maier’s husband who said it to her
when she started her business. “He is fantastic support.
He’s one of the most positive people I’ve ever met, and
one of the biggest influences in my life. He grew up
on a farm in Iowa with eight brothers and sisters and a
mother who was out of the box.”
“Out of the box” is the highest praise Maier has
for the women she admires. For women approaching
the workforce behind her, she has her own piece of
advice: “Don’t be afraid to fail, and don’t be afraid
to ask for help.” She firmly believes that mentoring
is the key for women in business. “For me, it’s been
awesome. Finding a mentor is an absolute must. One
of the biggest problems that women have in business
is being afraid to ask for help because they are afraid
it will make them look less capable. But it’s the exact
opposite. Just get somebody!”
One of the organizations Maier is heavily involved
in is the regional arm of WBENC (Women’s Business

Enterprise National Council), a national nonprofit that
certifies women owned businesses for recognition
amongst corporations and federal contracting
programs. She’s a big fan of their networking
events and conferences which provide an outlet to
establish business partners as well as rub elbows with
corporations looking for diverse businesses.
K eepin g I nvent o r y
and C o sts L o w

E

very morning, Jennifer Maier gets up early, sips
her famously strong coffee and catches up on her
e-mails from the West Coast and around the country.
“The biggest trend I’ve seen is everybody wants to
be leaner. Our forecasting and trending capabilities
have become leaner and better, partly because we’ve
invested heavily in technology. Our systems are ‘real
time’ across the [WDS] footprint and to our customers
who like to plug in. They know exactly what they have,
when and where.” It’s a lot like knowing Jennifer
Maier. You know exactly what you have, when and
where.
Penny Delaney Cothran is the multimedia manager at
the South Carolina Chamber of Commerce and editor
of South Carolina Business.

Get to know
Jennifer Maier
What’s your favorite place in SC? My
back porch
What was the happiest day of your
life? The day I got married.
What’s your favorite book? The Athena
Doctrine. The authors studied how women
think in business, which is different than
the typical male. They do it with a nurturing
mindset.
Thing you can’t live without… Coffee!
In your spare time, you can be found…
crocheting baby blankets for my employees’
babies. I do it when I’m on conference calls.
If you could have a dinner party with
anyone, living or deceased, who would
it be? Eleanor Roosevelt, because she was
so before her time, and Queen Elizabeth I.
What inspires you? Other women and
their stories
What’s your proudest achievement?
Having been able to provide as many jobs as
I have to the folks who work for me.

Welcome, STARTEK®.

Before a recent planned expansion. Before hundreds
of new jobs were created. Before the first customer
call was answered. Santee Cooper helped to power
STARTEK’s new 50,000-square-foot customer
support center in Myrtle Beach, a $45 million
economic partnership for South Carolina.
By partnering our low-cost, reliable power and
development opportunities with our state’s attractive
tax base, relocation incentives, and an unparalleled
quality of life graced with Southern hospitality,
Santee Cooper helps STARTEK continue to thrive
in South Carolina. And continues to power South
Carolina toward Brighter Tomorrows, Today.

POWERING S.C.
www.santeecooper.com/SC
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Inland Port makes easy job
of economic development
for the Upstate

W

ith $4 billion in new investment last year,
2014 was a period of tremendous growth
and investment in the Upstate of South
Carolina. By working collaboratively and focusing on
creating a powerful brand and image for the region, we
hope to attract more global investment and enhance
the prosperity and quality of life for our community.
South Carolina has a strong manufacturing
economy, and the Upstate is a huge part of that. The
resource-rich area has successfully attracted attention
from international companies looking to locate their
businesses and manufacturing facilities here. The
modern manufacturing facility requires streamlined
access to international export and import facilities,
a highly-skilled and trainable workforce and the
resources for continued innovation. Opportunities for
growth and international investment in the Upstate
region have continued to increase thanks, in large
part, to easy and efficient access to resources such
as the South Carolina Inland Port (located in Greer),
the Greenville-Spartanburg International Airport and
the I-85 corridor. This infrastructure network allows
companies to get products to market faster, uniquely
positioning South Carolina to remain at the forefront
of manufacturing investment. Access to all modes
of transportation – rail, truck service, water and an
international airport – in one convenient location
makes the Upstate of South Carolina an appealing
place for manufacturers to call home.
The Inland Port is a 24/7 facility, providing quick
and direct rail access to the Port of Charleston. Located
along the I-85 corridor between Atlanta and Charlotte,
the Port provides shippers with access to more than 95
million consumers within a one-day drive. The port is
cost-effective for businesses, minimizing time spent in
the shipping process, reducing fuel costs for importers
and exporters, and boosting overall efficiency for
international freight movement. In its first full year, the
Inland Port exceeded expectations for operations by
more than doubling its monthly count of container lifts,
handling a total of 42,555 rail moves. As an additional
benefit, the Port also provides regional shippers with
access to empty containers so that they can send trucks
to Greer for the containers they need to transport
their goods. Now with more than 10 customers, the
Port continues to be a major draw for international
companies looking to expand or relocate in the Upstate.
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For example, BMW
Manufacturing, a staple in
the economic landscape of
the Upstate since the early
1980s, has cited the Inland
Port as a major factor in
their decision to announce
a $1 billion expansion
project in the region.
BMW has relocated its
export operation from
Duncan to a new, $20
million building adjacent
The Inland Port also provides regional shippers with access to empty
containers so that they can send trucks to Greer for the containers they
to the Inland Port.
need to transport their goods.
The Inland Port
is also attracting the
interest of distribution centers that would locate in the
between Greenville Technical College and Clemson
area in order to support e-commerce and this new
University that broke ground in January 2015. Once
generation of imports. Additionally, the Greenville
open, the program aims to increase the pipeline of
Area Development Corporation cites access to cargo
advanced manufacturing and engineering technicians
shipping at the Inland Port, along with the Greenvilleby creating an internationally recognized learning
Spartanburg International Airport, as a catalyst for new
environment that integrates research and education.
speculative building projects. In the northwest part of
The Upstate is home to some of the world’s
the region, Oconee County officials are in the process
most forward-thinking companies and cutting-edge
of readying an industry site that has infrastructure and
technologies across a number of industries. Three
rail connections capable of providing a direct link to the
hundred seventy-five international companies from
Inland Port. With the ability to send and receive products 31 different countries have chosen Upstate South
overnight through the Inland Port, the site should be
Carolina as their home because of the progressive
very attractive to international investors.
climate, dynamic workforce and research capabilities.
The opportunities for international investment
It is our belief that more international companies are
and growth in the Upstate are plentiful. In addition
on their way to making this region their next hub for
to transportation infrastructure, the Upstate region
business investment.
offers favorable energy costs, available land and
innovative programs aimed at creating a highly skilled
John Lummus joined the Upstate SC Alliance as its
workforce to meet the demands of the 21st century
president and CEO this year. Formed in 2000, the
manufacturer. The Clemson University International
Upstate SC Alliance is a public/private regional economic
Center for Automotive Research (CU-ICAR) is one of
development organization designed to market the
those programs. CU-ICAR is an advanced technology
10-county Upstate region to the world. The 10 counties
research campus where academia, industry and
of the Alliance represent the northwestern corner of
government organizations collaborate on automotive
South Carolina, including the I-85 corridor and the
research. Additionally, CU-ICAR’s Partnership Office
Greenville-Spartanburg-Anderson Combined Statistical
focuses on economic development by making
Area (CSA).
connections between automotive companies and
programmatically linking those companies to Clemson
University’s faculty and research expertise. Another
program aimed at workforce development is The
Center for Manufacturing Innovation, a collaboration
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Be seen by the
movers and shakers.

S

outh Carolina Business, the state’s premier business
magazine of choice. Read by South Carolina’s leading
business executives.
For marketing and advertising opportunities for your
business and to see the latest media kit, contact Deidre
Macklen or Tim McKeever. We can help your company
be seen by South Carolina’s movers and shakers.
Deidre Macklen
803.318.3923
macklenj@bellsouth.net
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803.256.3010
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Lighting
Them Up:
S outh C arolina
software and security
firm glitters on the
global scene
The Mariner Group

B y P enny D elaney C othran , APR

I

f James Bond left Her Majesty’s Secret Service for a job in the private sector, he
would probably go to work for the Mariner Group in Columbia, S.C. One look at
this company’s command center and the big, bad world seems smaller and safer
(and in astonishing High Def., nonetheless). The good guys have a home in South
Carolina, and they’re making the whole world safer little by little.
W hat is T he M ariner Gr o u p ?
“We’re a software company and we do situation awareness and response,”
begins Steve Dryden, president and CEO of The Mariner Group, LLC. “That means
being aware of what’s around you in real time and space. It started in airplane
cockpits. It’s evolved for us into the operational and security side. We started out in the
maritime security arena. Our product is called Command Bridge. We have these Coast
Guard command centers that run Command Bridge, and different port authorities.
[Customers include] anybody who’s interested in real-time security; that’s vessels in the
water, aircraft overhead, swimmers around critical infrastructure and small boats.”
Dryden used the U.S.S. Cole to explain the type of catastrophe his software is
trying to prevent. “When you think of the maritime industry, you think of a lot of
critical infrastructure: nuclear, oil and gas. There are a lot of targets in the world related
to maritime.” In fact, a recent venture for Mariner Group is anti-piracy.
Beyond maritime, Dryden’s group has handled security for the 2012 Republican
National Convention in Tampa, Fla. President Obama’s 2015 State of the Union
Address and Nelson Mandela’s memorial by the government of South Africa. In fact,
Command Bridge was crucial in the Republican Convention deciding to continue as
scheduled in light of Hurricane Isaac bearing down on Tampa.
B o rn int o a P o st 9 / 1 1 W o r l d
Within Dryden’s office in the Mariner Group’s headquarters in a tower in
landlocked Columbia sits a replica of Jacques Cousteau’s ship Calypso. “I’m a Navy
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The Mariner Group provides real-time situation analysis and
security operations for critical infrastructure, public safety
and emergency management operations.

brat. I grew up around water. A lot of our folks served [in the Armed Forces]. For me,
I like boating and the military environment. Over time, you gravitate to things that
interest you.” Before becoming a security player, the Mariner Group started in 2000
as a tech company, bringing together a lot of disparate monitoring systems. “When
9/11 happened, we realized that the government had problems in bringing that
same information together to be able to share information and share intelligence.”
Dryden says it took until 2007 before their company began to garner attention as
software security experts. Now, the Mariner Group is the No. 1 situational awareness
and response provider for ports. They have made a name for themselves in marrying
the silos of information to process rules and detect emerging problems from inputs
including cameras, radar and sensors for radioactivity, chemical, biological, etc. “We
can look at all of that stuff. When one goes off, we can get people there quickly.”
Multiple sensors can protect response teams in just about any hazardous situation.
H o w it W o rks
“Our software does anomaly detection. You have rules sitting in the background
looking for things that are anomalous. If a vessel is coming into port in Miami, they
can say they’re anybody on their sensors. They could say they’re the Queen Mary if
they want to. They could spoof things. What we do is we have things running in the
background that ask very simple things like, ‘Where was that vessel yesterday?’ If that
vessel was in London yesterday, it’s not going to be in Miami today.” Dryden’s team has
become experts at patterns and predictability. For example, Dryden’s operators have
learned that if two high speed boats run up alongside of one another in the Caribbean
Ocean, it’s probably a drug run.
The Mariner Group employs 30 to 35 employees. Most are in Columbia, but some
work remotely in different areas of the country. With their new international attention
(having just landed their first Chinese customer) the group travels a substantial amount,
which is attractive to the younger adults who come to work for Mariner. “I’ve got two
guys landing in Indonesia right now,” Dryden reports.
When asked why Dryden picked South Carolina, he says, “There are a lot of smart
people here. We get a lot of folks from the University [of South Carolina].” The Mariner
Group has a successful internship program with USC that draws students from not
only engineering and computer sciences, but from the business school and the art
school as well, since they are so heavily focused on the visualization of data.
H e y kids , it ’ s n o t j u st f o r mariners an y m o re !

GETTY IMAGES

What’s next for the Mariner Group? “You have to be agile. When we first started,
we had our own ideas about this stuff that turned out not to be true or just too early
for the market to adopt. Our software now is so different than our software was five
years ago. We keep up to stay ahead of the customer, not behind the customer,” says
Dryden. “As a software provider, you have to stay ahead of it by knowing what’s going
on in the industry and by looking for opportunities where we can be better than your
competitors. We love for our competitors to replicate what we already have because
we’re already working on the next generation. They’re always going to be behind.”
The sky is the limit for the Mariner Group’s growth. Dryden wants to deliver his
software to even larger audiences, such as first responders, search and rescue, sheriff
departments, the police, EMDs and the governor. “Why shouldn’t they see what’s
going on across the state?” he asks.
Penny Delaney Cothran is the multimedia manager at the South Carolina Chamber of
Commerce and editor of South Carolina Business.
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AFTER THE EVENT

Important legislative priorities debated
at Business Speaks
B

usiness leaders gathered at the Columbia Marriott on January 20 for Business Speaks
at the State House, presented by Zeus Industrial Products, Inc. This annual gathering
featured a South Carolina General Assembly legislative panel discussing top business
issues, including the business community’s Competitiveness Agenda which focuses
on infrastructure, workforce development and a host of other issues.

Mikee Johnson, chairman of the board of directors,
and Ted Speth, general counsel of the board of
directors, network prior to the Business Speaks
town meeting.

The South Carolina Chamber of Commerce also presented 29 South Carolina
legislators with the sixth annual Business Advocate Award. The awards are presented
to members of the General Assembly who scored 100 percent on the Chamber’s 2014
Legislative Scorecard. Congratulations to these pro-business advocates (listed on right).

Senators Peeler and Setzler and Representatives White and Rutherford
participate in a lively question and answer session.

Hannah Horne
of the Hilton
Head Island/
Bluffton Chamber
of Commerce
moderates the
legislative panel
discussion.

Rep. Moss and Sen.
Alexander enjoy a moment
before the reception.

Representatives
from Zeus Industrial
Products, Inc., the
event’s presenting
sponsor, join 300
other business
leaders to discuss
important business
issues.

Senators Peeler and Setzler and Representatives White and Rutherford
answered important questions from the business community during the
town meeting.
Senator Matthews networks
with Rebecca Battle-Bryant
during the reception.

Lee Bussell, April Allen and Max Metcalf enjoy the networking reception.
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2015 Business Speaks
Presenting Sponsor
Zeus Industrial Products, Inc.
Platinum Sponsors
Sonoco
South Carolina Electric & Gas
Gold Sponsors
Bank of America
Blue Ridge Electric Cooperative, Inc.
BlueCross BlueShield of South Carolina
Century Aluminum Mt. Holly
Cox Industries
Duke Energy
Silver Sponsors
BB&T
BMW
The Boeing Company
Enterprise Rent-A-Car
Michelin North America, Inc.
Myrtle Beach Area Chamber of Commerce
Nelson Mullins Riley & Scarborough LLP
Ogletree, Deakins, Nash,
Smoak & Stewart, P.C.
Time Warner Cable
Bronze Sponsors
AARP South Carolina
Absolute Total Care
Carolinas AGC
Fisher & Phillips LLP
Midlands Technical College
North Myrtle Beach Chamber, CVB
Piedmont Natural Gas
Rogers Townsend & Thomas, PC
Santee Cooper
Shaw Industries
The Electric Cooperatives of S.C., Inc.
Walter P. Rawl & Sons, Inc.
Contributors
Carolinas Credit Union League
Greater Lexington Chamber
and Visitors Center
Greater Summerville/Dorchester County
Chamber of Commerce
North Augusta Chamber of Commerce
Orangeburg County Chamber
of Commerce
Spartanburg Area Chamber of Commerce
Tri-County Regional Chamber of
Commerce
York County Regional Chamber
of Commerce

Business Advocate Award Winners
The South Carolina Chamber of Commerce is pleased to honor the Business Advocate
Award Recipients.

Sen. Thomas Alexander (Oconee)
Sen. Paul Campbell (Berkeley)
Sen. John Courson (Richland)
Sen. Darrell Jackson (Richland)
Sen. Larry Martin (Pickens)
Sen. John Matthews (Orangeburg)
Sen. Billy O‘Dell (Abbeville)
Rep. Rita Allison (Spartanburg)
Rep. Mike Anthony (Union)
Rep. Jimmy Bales (Richland)
Rep. Nathan Ballentine (Richland)
Rep. Kenny Bingham (Lexington)
Rep. Joseph Daning (Berkeley)
Rep. Greg Delleney (Chester)
Rep. Kevin Hardee (Horry)
Rep. Bill Hixon (Aiken)
Rep. Chip Huggins (Lexington)
Rep. Ralph Kennedy (Lexington)
Rep. Phillip Lowe (Florence)
Rep. Dennis Moss (Cherokee)
Rep. Steve Moss (Cherokee)
Rep. Andy Patrick (Beaufort)
Rep. Tommy Pope (York)
Rep. Joshua Putnam (Anderson)
Rep. Samuel Rivers (Berkeley)
Rep. Mike Sottile (Charleston)
Rep. Eddie Tallon (Spartanburg)
Rep. Bill Taylor (Aiken)
Rep. Mark Willis (Greenville)
This award honors legislators who scored 100 percent in the Chamber’s 2014 Legislative
Scorecard and are true friends of business.
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AFTER THE EVENT

Industry experts, manufacturers featured
at 5th Annual Manufacturers Conference
M

anufacturers from across South Carolina gathered in Greenville for the 5th
Annual Manufacturers Conference: Leading the Way, presented by McNair
Law Firm, P.A.
Conference topics were strategic in nature with statewide and nationally recognized
speakers. Attendees learned about labor issues, workforce development, health care,
exports, finance and much more.

Next year’s conference will be held again in Greenville at the Hyatt Regency
February 10-12, 2016.

Almost 140 attendees and sponsors
throughout South Carolina gather at the
Hyatt for the three-day conference.

Kelly Moore of MEDcare Urgent Care and Ethan Ware of McNair Law
Firm, PA, network during the reception.

Approximately 15
companies display
their goods and
services during the
conference.

Attendees mingle with exhibitors during a break.
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Keynote speaker,
Yasuo Ueda, general
manager of Toray
Industries, Inc.,
presents to attendees
during lunch.

Attendees network during the evening reception.

5th Annual
Manufacturers
Conference
Presenting Sponsor
McNair Law Firm, P.A.
Platinum Sponsors
BlueCross BlueShield of South Carolina
Duke Energy
MAU Workforce Solutions
Gold Sponsors
Electrolux North America
WebsterRogers LLP
WDS, Inc.

The innovative minds at A. O. Smith are taking high efficiency water
heaters to new heights! From hybrid gas and electric water heaters to
tankless models and even solar thermal water heating systems, A. O. Smith
has a high efficiency water heater to fit the needs of any lifestyle. This is
the beginning of an exciting new era in water heating.

Welcome to the high efficiency revolution.
The water heaters featured above: Vertex™ Condensing Gas, Voltex® Hybrid Electric Heat Pump,
Effex® High Efficiency Gas, Tankless, NEXT Hybrid® Gas, and Cirrex® Solar Thermal System

Silver Sponsors
Carolina Pines Industrial
Elliott Davis Decosimo
Goodwill Industries of Upstate/Midlands SC
MEDcare Urgent Care

For more information on these high efficiency products or other
innovative water heaters from A. O. Smith, visit www.hotwater.com.

www.hotwater.com

Bronze Sponsors
Lockhart Power Company
NBSC, a division of Synovus Bank
Exhibitors
ARCpoint Labs
Doctors Care
FGP International
GEL Engineering, LLC
McMillan Pazdan Smith Architecture
Ogletree, Deakins, Nash,
Smoak & Stewart, P.C.
Southern Industrial Constructors
USC Moore School of Business

Thank you for 25 years of growth & success

Contributors
Fisher & Phillips LLP
SC Manufacturing Extension Partnership
SC Works
1989

MARK YOUR
CALENDARS NOW!

6th Annual
Manufacturers Conference
February 10-12, 2016
Greenville Hyatt Regency

2014

One building
40,000 square ft.
20 associates

Three buildings
500,000+ square ft.
700+ associates

Bosch Rexroth would like to thank all of our associates, suppliers and the entire Greenville, SC
community for your steadfast support for the past 25 years. We look forward to continued success
as we serve local, national and global customers with hydraulics proudly made here in Fountain Inn.

www.boschrexroth-us.com
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AFTER THE EVENT

Business community demands solution
for funding infrastructure at forum
W

ith several approaches to funding the state’s infrastructure on the table, a
clear message emanated from the Competitiveness Agenda Series forum
held February 24 in Columbia: a demand for a comprehensive and sustainable solution
for infrastructure funding, developed together with business and supported by the
legislative and executive branches of government. The second annual Infrastructure
Forum at the Doubletree by Hilton in Columbia drew 100 participants and was presented
by the South Carolina Tire Council and hosted by the South Carolina Chamber of
Commerce. (Michelin North America Inc., Bridgestone Americas Inc. and Continental
Tire the Americas L.L.C. formed the Tire Manufacturers’ Council in 2013 along with the
South Carolina Chamber of Commerce to evaluate and propose policies relating to the
manufacture of tires in South Carolina.)

Janet Oakley, Secretary
of Transportation with
the SC Department of
Transportation, provides an
update on transportation
needs and priorities.

The legislative panel discusses infrastructure
challenges and opportunities.
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S.C. Senator Larry Grooms was particularly outspoken when sitting on a panel
of legislators, along with S.C. Rep. Gary Simrill, who chaired the House Ad Hoc
Committee on Infrastructure and introduced a plan that includes restructuring the
South Carolina Department of Transportation (SCDOT) and the State Infrastructure
Bank (SIB), transferring roads to counties and adding funding mechanisms. Rep.
Simrill’s legislation is expected to generate up to $385 million annually. Another
highlight was U.S. Congressman Tom Rice sharing his insight on the federal funding
of highways and infrastructure.
The afternoon concluded with Janet Kavinoky, executive director, Transportation
& Infrastructure and Vice President, Americans for Transportation Mobility Coalition,
at the U.S. Chamber of Commerce leading the charge on what businesses can do to
enact change.

Senator Larry Grooms is
outspoken on the topic.

Peach Morrison of
the SC Lowcountry
& Resort Islands
Tourism Commission
has her questions
answered.

David Kim of the Federal Highway
Administration presented to
approximately 100 attendees regarding
state funding.

2nd Annual
Infrastructure Forum
Presenting Sponsor
South Carolina Tire Manufacturers Council
CAS Platinum Sponsor
Ogletree, Deakins, Nash, Smoak &
Stewart, P.C.
Lunch Sponsor
National I-73 Corridor Association
Breakfast Sponsor
Leslie Hope of Carolinas AGC moderates
a panel discussion on local government.

Santee Cooper
Bronze Sponsors
Davis & Floyd
Southeastern Freight Lines
Michael Baker International
Bank of America
Contributors
Sloan Construction
Hanson Aggregates

Chris Gullott, chair of
presenting sponsor, South
Carolina Tire Manufacturers
Council and Bridgstone
Americas Inc. welcomes
attendees and introduces
Duane Parrish, director
of SC Parks Recreation &
Tourism.

S.C. Rep. Alan Clemmons, chair
of the National I-73 Corridor
Association, introduces U.S.
Congressman Tom Rice and
shows a video of congestion
and infrastructure needs in
Myrtle Beach.
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Abacus Planning Group
welcomed William R.
Jeter to its investment
team as an analyst.
BlueCross BlueShield of South
Carolina’s group of companies
received A.M. Best Co. A+ financial
strength rating. The outlook for this
rating is stable.
BlueCross BlueShield of South
Carolina appointed Shawn Stinson,
M.D., vice president of clinical
innovation and chief medical officer. He
will lead BlueCross’ collaboration with
the South Carolina medical community
to transform health care to improve the
individual’s care experience, improve
population health and reduce costs.
Clemson University’s Center for
Corporate Learning announced a
partnership with San Antonio-based
Social Health Institute (SHI) to offer the
first Digital Health Mini MBA Certificate
Program. The Mini MBA Certificate
Program offers business professionals
the opportunity to sharpen leadership
skills, learn advanced marketing
techniques, develop methods for
successful project execution, build
ROI decision-making processes and
devise successful business strategies.
washingtonnight2015ad.pdf 1
The Digital Health
Mini MBA will be an

additional certificate program available
for health care leaders.
Ray Huff, director and associate
professor of the Clemson Architecture
Center in Charleston, was elected fellow
of the American Institute of Architects
(AIA). Huff is only the 36th fellow from
South Carolina since the award was
created in 1913. In total, less than 2
percent of all members (of which the
AIA has more than 83,000) have been
awarded the coveted title.
Dan Noneaker was
tapped to be chair of the
Holcombe Department of
Electrical and Computer
Engineering at Clemson
NONEAKER
University. Zoran Filipi
was made automotive
engineering chair and
executive director of
the Carroll A. Campbell
FILIPI
Graduate Engineering
Center at the Clemson University
International Center for Automotive
Research (CU-ICAR).

HALL
KIRKHAM
2/18/2015
7:56:01 AM

Collins &
Lacy, P.C.
announced
that Meghan
Hazelwood
Hall joined

WASHINGTON NIGHT
IN SOUTH CAROLINA
C

M

Y

March 31, 2015
Marriott Columbia

For more information contact
April.Cox@scchamber.net

CM

MY

CY

CMY

K

Presented By

During the food
drive, the DHG
Greenville office
alone collected
7,566 cans and
donated more
than $16,000.

In 2014, Dixon Hughes Goodman (DHG) donated
431,475 lbs. of food to organizations that feed the hungry.
With its Count the Cans Food Drive, the accounting and
advisory firm continues to help those in need.
the firm’s Columbia office. Hall is
an associate practicing in retail and
hospitality law. Ashley Kirkham joined
the Columbia office as an associate
practicing in the area of workers’
compensation.
Collins & Lacy’s Amy
Neuschafer was selected
into the 2015 Leadership
Academy, sponsored by
the South Carolina Bar. It’s
a highly selective program designed to
equip young lawyers (in practice from
three to 10 years) with networking
opportunities, professionalism training
and other skills to better position
themselves in both the legal community
and their community at large.
Collins & Lacy’s cofounder Joel Collins was
named president of the
American Board of Trial
Advocates (ABOTA).
Cindy MacAulay, CPA/
CFF, CDFA, director
at Dixon Hughes
Goodman, LLP, was
honored at the 2014
Women in Leadership Conference. Out
of the 6,500+ CPAs in the state of
South Carolina, only four were named
Women to Watch by the South
Carolina Association of Certified
Public Accountants (SCACPA) and the
American Institute of Certified Public
Accountants (AICPA). MacAulay won
the Emerging Leader Award.
Haylee Anderson, membership
investments and engagement manager
at the Greater Lexington Chamber
and Visitors Center, was honored with
the coveted Mike Till Award. Anderson
has been with the Chamber for six years
and helped the organization reach 1,000
members this year.

Human Technologies, Inc. promoted
Rob Johnson to manager of training
and development.
Jackson Lewis P.C.
announced that Wendy
Furhang was elevated to
shareholder in the firm’s
Greenville office. She is
one of 21 total Jackson Lewis attorneys
elevated to shareholders.
Global law firm K&L Gates LLP named
Carty Bibee and Joshua Reeves
partners in the Charleston office. Bibee
focuses his practice on negotiated
business combinations and transactions,
including mergers and acquisitions,
divestitures and joint ventures. Reeves’
practice includes commercial real estate,
hospitality and timeshare, financing
transactions and real estate development
matters.
McAngus Goudelock
& Courie added
Michael Nail to the
Columbia office. Nail
will focus on workers’
compensation defense.
MEDcare Urgent Care, an
independently-owned and physiciandirected urgent care practice,
announced that it has earned The
Joint Commission’s Gold Seal of
Approval® for Ambulatory Health
Care Accreditation, by demonstrating
continuous compliance with its
nationally-recognized standards.
MEDcare Urgent Care is the only
independently-owned, urgent care
practice in South Carolina to earn this
prestigious accreditation.

KING
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BLACKHURST

NBSC, a
division of
Synovus
Bank,
announced
that John

Welcome,
N e w M e mb e r s
ACS Technologies Group Inc.
Florence

Jonathan Zucker breaks ground for the center
with an excavator.

Brownstone
Columbia
Carlisle Associates Inc.
Columbia
Clyburn Pope & Price, LLC
Aiken
CTP - Transportation
Products, LLC
Aiken
DDC Engineers Inc.
Myrtle Beach
Engineering Design & Testing
Columbia
Gulf Stream Construction Co.
Charleston
Hidral USA, Inc.
Ridgeway
Infrastructure Consulting &
Engineering, PLLC
North Charleston
Inspiring the American
Dream Foundation
Sunset
Law Offices of
Elizabeth B. Partlow, LLC
Columbia
Molina Healthcare
of South Carolina
North Charleston
Pee Dee Tourism Commission
Hamer
Recleim SC LLC
Graniteville
Santee Cooper Country
Santee
Southern Industrial
Constructors, Inc.
Columbia
Thoroughbred Country
Aiken
Willcox, Buyck & Williams
Florence

Clemson University officials broke ground in January for a $21.5-million
building that will help shape the future of the state’s engineering landscape
for generations to come. President James P. Clements joined Anita
Zucker, Jonathan and Laura Zucker for the ceremony celebrating the
commencement of work on the approximately 70,000-square-foot Zucker
Family Graduate Education Center, scheduled to be ready by fall 2016. It
is located at the Clemson University Restoration Institute in North Charleston
on the former naval shipyard. More than 75 Charleston County School
District middle school STEM students attended the event.

Fitzhugh “Fitz” King was promoted
to senior vice president and Jennifer
Williams Blackhurst was promoted to
vice president.
The partners of Nelson Mullins Riley
& Scarborough LLP elected the
following South Carolina attorneys to
the partnership: Heyward D. Bonyata,
Gary L. Capps, Sally H. Caver, Lucile
H. Cohen, Maurice Holloway,
Steven McFarland, Brad Rustin,
Kathleen King Smith and Carmen
Harper Thomas. Attorneys promoted
to of counsel were Lindsey Altman,
Michael J. Anzelmo, Kristen E. Horne
and Chad Lott.

Mathias (Greenville).
Additionally, throughout
2014 the firm hired 14
new attorneys to include
Mark Moore, Devon
MATHIAS
Riley, Scott Hultstrand,
Chandler Martin, Jason Pfister, Erin

Clemson
University
researchers Alex
Feltus and KuangChing Wang are
part of a team
of scientists that
received a $1.4
million grant from
the National Science
Foundation (NSF) to help meet the
growing needs of the data-driven
genomic science community. The
Tripal Gateway project will build
on existing cyberinfrastructure to
enhance the capacity of genomic
databases to manage, exchange
and process “big data.” The
project is one of 17 grants, totaling
$31 million,
awarded by
the NSF Data
Infrastructure
Building
Blocks (DIBBs)
program.

Cowan, Sara Svedberg, Jefferson
Moors, Nicole Ewing, Ron Jones,
Ken Lewis, Will Lewis, Kate Duffy
and Dave Krasnow.

Bob Coble, a partner in
Nexsen Pruet’s Columbia
office, was honored with
the 2015 Martin Luther
King Social Justice Award
for community service by the University
of South Carolina. The award is given
annually to a USC student, faculty
member or community leader who
demonstrates the philosophies of Dr.
King through service, social justice or
racial reconciliation.
Nexsen Pruet attorney Marguerite
Willis was named president of the South
Carolina Women Lawyers Association.
Nexsen
Pruet
elected three
members
(partners).
AUTRY
DENNIS
They are
Brian Autry (Columbia), Andrew
Dennis (Charleston) and Andrew
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Ogletree, Deakins, Nash,
Smoak & Stewart, P.C.
elected John Merrell to
the position of shareholder.
Merrell practices in the
firm’s Greenville office.
O’Neal Inc., a Greenville-based
integrated design and construction
firm, hired Austin Crooks as process
engineer and David Shuey, PE as senior
civil engineer. Also, O’Neal hired Hugo
Fehenbach, Shannon McKamey, PE
and Ryan Smith as project managers.
The firm hired Kim Miller as design
specialist.
The Palmetto Health
board of directors elected
the following officers:
James E. “Rick” Wheeler,
vice president of M-D
WHEELER
MetalSource a Division
of M-D Building Products Company,
chairman; Lester P. Branham,
retired member of S.C. House of
Representatives and retired minister,
vice chairman; Jean E. Duke, financial
consultant, treasurer; and Beverly D.
Chrisman, retired government executive
and political consultant, secretary.
Reelected members of the Palmetto
Health board include: Lester P.
Branham, Jean E. Duke, John W.
Foster Jr., of J.W. Foster Agency,
Insurance Brokerage, Servicing and
Management Consulting; William C.
Gerard, M.D., professional director
of Emergency Services for Palmetto
Health and director of education for
Palmetto Health Richland Emergency
Medicine Residency; Jerome D. Odom,
Ph.D., retired executive director of
USC Foundations; and the Honorable
Rosalyn W. Frierson, municipal judge,
director of state court administration,
S.C. Judicial Department.
Palmetto Health’s newest board
member is James A. Bennett, vice
president and South Carolina Central
Area executive of First Citizens Bank.
Palmetto Health announced its new
medical staff officers for 2015:
Palmetto Health Baptist: Chief
of Staff Elizabeth A. LeBel, M.D.,
Internal Medicine, Three Rivers Medical
Irmo; Vice Chief of Staff James G.
Bouknight, M.D., Psychiatry, Palmetto
Health Baptist; and Medical Staff
Secretary Joseph A. Campbell, M.D.,
Emergency Medicine, Carolina Care.
Palmetto Health Baptist Parkridge:
Chief of Staff Satish M. Prabhu, M.D.,
Anesthesia, Carolina Anesthesiology
Associates; Vice Chief of Staff Paul L.
Guerry III, M.D., Pathology, Professional
Pathology Service; and Secretary
Albert E. Odom Jr., M.D., Obstetrics
and Gynecology, Columbia Women’s
Healthcare.
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Palmetto Health Richland: Chief
of Staff Stephen W. Watson, M.D.,
Pediatrics, Pediatrix Medical Group
of South Carolina; Vice Chief of
Staff Juan I. Camps, M.D., Pediatric
Surgery, Pediatric Surgeons of South
Carolina; Secretary James W. Curtis
Jr., D.M.D, Dentistry, Palmetto Health
Dental Center; and Palmetto Health
Board Representative William C.
Gerard, M.D., Emergency Medicine,
Carolina Care.
Palmetto Health Foundation
announced that Katie Miller was
named development director, Palmetto
Health Cancer Centers.
Phillips Staffing’s
Beverly Deal earned the
coveted Professional in
Human Resources (PHR)
certification, demonstrating
her mastery of technical and operational
aspects of HR practices and U.S. laws and
regulations.
Tracey C. Salisbury, AIM, AINS, AIS,
AIC, ACS, was promoted to claims
process specialist, and is responsible
for the administrative functions for
Palmetto Healthcare Liability Insurance
Program (PHLIP) in-house liability
claims. Located in Columbia, S.C., PHT
Services, Ltd. (PHTS) provides a variety
of risk management services to South
Carolina’s healthcare industry.
Wendy G. Stephenson, MS, ARM,
CPHRM, CSP, was named recipient of
the 2014 PHTS Gold Award. Presented
to one associate on an annual basis,
the Gold Award is part of the PHTS
Associate Rewards and Recognition
Program.
Eight past golf champions made
commitments to the 47th annual RBC
Heritage presented by Boeing. Two- C
time champions Stewart Cink and Boo
Weekley, plus Graeme McDowell, CarlM
Pettersson, Brandt Snedeker, Jim Furyk,Y
Justin Leonard and Glen Day are all slated
to compete over the famed Harbour CM
Town Golf Links. South Carolina’s onlyMY
PGA TOUR event will take place April 13CY
19, 2015 on Hilton Head Island.

rankings from Entrepreneur magazine.
This recognition marked the sixth
consecutive year Entrepreneur has
included SERVPRO in its Top 10 list
and the 12th consecutive year the
company has earned the top spot on
the magazine’s list in its own industry,
restoration services.
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David Knobeloch was
K
promoted to manager, and
Stephen Hetherington
and Ryan LaBrooy
were promoted to senior
KNOBELOCH
accountants in the tax and
advisory services group at Scott and
Company LLC.
SERVPRO , a cleanup and restoration
franchise company, maintained the No.
7 spot overall – out of a group of 927
franchises that qualified for inclusion
in the list – in the 2015 Franchise 500
®

Health Care Forum

April 23, DoubleTree Hotel

Environmental & Energy Forum
May 19, Embassy Suites

Education & Workforce Development Forum
August 18, Embassy Suites

*All Forums are held in Columbia.

www.scchamber.net

I am S.C. Business
Name: Ted Pitts
Hometown: Lexington, S.C.
Education/College: B.S. in biology with a minor in education
from Presbyterian College
Occupation: President & CEO, South Carolina Chamber of
Commerce
How do you see business or
industry changing?
“When we look at South Carolina and the success that our
state’s has had in recruiting new industry and expansions
with our existing companies, you see a more international
flavor that South Carolina’s taken [on]. These companies from
around the world see the quality of life we have. I think South
Carolina is being recognized worldwide as a great place to
do business. Logistics is driving a lot of decisions. And our Port
and its leadership are world class.”
What’s your passion?
“My passion really is our state! I love South Carolina, being
born and raised here. There’s really no other place I want to
live. I want to see our state do well and be recognized for what
it is, which is a great place to live, work and raise a family.”
What are you known for?
“Hopefully people who have worked with me would say that
I’m a straight shooter. I am willing to listen and hear all points
of view.”
What’s the best advice anyone’s ever
given you?
“My dad always told us growing up if you work hard, then the
sky’s the limit and you can do whatever you want to do. Be
one of the first to work, last to leave and get things done while
you are there. And always treat people well. You do those
things and you got a chance.”
What’s your secret to success?
“My eagerness to understand all sides of issues. What I’ve
done over my career is work with others to help problem-solve.
Listen, then know that you have to work together to come up
with a solution.”
I am S.C. Business because… “I understand that the quality
of life that South Carolina has to offer is very dependent upon
the success of South Carolina’s businesses.”

